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In ‘This Issue ‘Tomato Growers To Defense of Tomato Canners. 
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Let’s Co-operate 
for Quality in 1925 


HE standard of living is high in this 
country. Consumerswantthebestcanned 
foods, and they are willing to pay for quality. 


They pay for quality as a form of insurance. 
They want to feel safe in what they put on 
their tables. 


Canned Foods will grow in volume and 
prosperity in proportion as the public learn, 
by experience and education, that they are 
safe as well as convenient. 


The packer wins and holds customer-friends 
by giving them canned foods that are always 
good, always the same. 


We, ascan-makers, co-operate with our cus- 
tomer-friends by furnishing Canco packer’s 
cans that are uniformly good, backing them 
up with Canco closing machines and all the 
resources of Canco Service. 


Let’s co-operate for Quality 
throughout 1925 


American Can Company 


CONTAINERS OF TIN PLATE: BLACK IRON : GALVANIZED LRON : FIBRE a 
(cavico} a 
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CANNED GOODS EXCHANGE 
YEAR 1924-1925 


OFFICERS 
President, W. H. Killian. 
Vice-President, C. Burnet Torsch. 
Treasurer, Leander Langrall. 
Secretary, m. F. Assau. 
COMMITTEES 


Executive Committee, Benj. Hamburger, J. O. Lang- 
rall, Edward Kerr, C. J. 
Schenkel, W. E. Lamble. 

Arbitration Committee, Wm. F. Assau, F. A. Curry, 
H. Fleming, J. W. Schall 
Chris. Grecht. 

Commerce Committee, D. H. Stevenson, J. Newman 
Numsen, George Clark, How- 
ard E. Jones, G. Stewart Hen- 
derson. 

Legislation Committee, C. Burnet Torsch, Preston 
Webster, Albert T. Myer, W. 
E. Robinson, Geo. T. Phillips, 
Thos. L. North. 

Claims Committee, Hampton Steele, F. W. 
Wagner, Norval E. Byrd, Le- 
roy Langrall, Jos. M. Zoller. 

Brokers Committee, Harry Imwold, Elmer Lang- 
rall, Herbert Roberts, M. Ray- 
mond Roberts J. A. Killian, 
Herbert Hampton. 

Agriculture Committee, F. A. Torsch, Wm. Silver, 
H. P. Strasbaugh, Jos. N. 
Shriver, S. J. Ady. 

Hospitality Committee, R. A. Sindall, Robt. Rouse, 
Herman Gamse, Jas. F. Cole, 
John May, Herbert Randall, 
H. W. Krebs. 

Counsel Committee,, C. John Beeuwkes. 

Chemist Committee, Leroy Strasburger. 


Made By The 


John R. Mitchell Co. 
‘ Foot of Washington St. 


Baltimore, 


Double 
Pineapple Grater 
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AYARS IMPROVED 


UNIVERSAL FILLER 


FILLS 


WHOLE TOMATOES 
CUT STRING BEANS 
Bek IS 

CHERRIES 

APPLES 


Tomatoes are measured dry. Will not 
mash the fruit. Inclined measuring pockets 
to drain juice from fruit. Measured 
amount of juice in bottom of can. Worm 
feed, no mashing of cans. Smooth delivery. 


Very easily adjusted, slight turn of hand-wheel governs the amount desired in cans. Hopper has 
soft, pliable rubber hose that moves the fruit into the measure device. Machine furnished with friction 


clutch that starts it off smoothly. For No. 2, 25 and 3 cans. 


for No. 10 cans. 


We also build 


HOT WATER EXHAUSTERS 
LIQUID PLUNGER FILLERS 
ROTARY SYRUPING MACHINES 
CORN SHAKING MACHINES 
FRUIT AND TOMATO WASHERS 
NEW DEPARTURE COOKERS 
ETC. 


Special machines built for No. 1, also 


CAN STERILIZERS 
CAN CLEANERS 
ELECTRIC PROCESS CLOCKS 
FRICTION CLUTCHES 
BEET GRADERS 
CHERRY FILLERS. 


AYARS MACHINE COMPANY 


Salem, New Jersey 
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The Salvation of 
the Beet Industry— 


The New Four Roll Hansen Beet Topper 
is indispensable to the Beet Packer 
Because 


1. Iteliminates all hand topping labor, 
thereby reducing the cost of topping to 
a minimum. 


2. It tops all small beets which bring 
the largest profit. 


3 Farmers are more willing to raise 
beets when hand topping has been elimi- 
nated. 


The Beet Packer without Beet 
Toppers will find it as difficult 
to meet competition as the pea 
packer would today without pea 
viners. 


Our output is limited. 
Order today ifyou wish 
delivery this season. 


FULLY PATENTED 
Manufacturers of the following Hansen Master-Built Machinery 


e e 
peo and Bean Fle Froitand Vegetatio Washer” Hansen Canning Machinery Corp., 
Washer No- 10 F. & V. Filler. 84-90 Hamilton St., CEDARBURG, WIS. 


INSTALL 


ae 99 Improved Automatic, Laborless, 
HALLER High Speed 


for 1925 pack of _ Filling Machines 
CATSUP, CHILI SAUCE VINEGAR etc, and you 


Won’t Need: 


An operator at the machine to keep a steady, solid, 
line of bottles up to the infeed of the machine. The 
“HALLER?” has an efficient AUTOMATIC FEED— 


An operator at the discharge end of the filler to “Top 
Off” slack or overfilled bottles— 


An operator at the machine to stop it in case of trouble. 
The “HALLER” is AUTOMATIC and takes care 


of itself— 
A Mechanic to take care of delicate pumps etc. 


The Improved 1925 Model has an enclosed tank; 
Heats the Containers before delivering them to the 
Filler; Fills to a pre-determined height. Capacity 
50 to 150 bottles a minute. 


“ASK THE SATISFIED USERS” 


McKenna Brass & Mfg. Co. Inc. 


Haller Division P. O. Box No. 1249, PITTSBURG, PA. 


= 
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“The K iefer Piston T: wpe Visco is working very satisfactory 
and is all that you claim it to be.” 
R. U. DELAPENHA & CO., Inc. 


abl letters like the above have come to us recently 

from preservers using the Kiefer Piston Type Visco. 
They have found the machine so satisfactory that they are 
glad to recommend it. 


Cleaner filling is appreciated; so is more accurate filling. 
It means more satisfactory work — the elimination of mess 
and waste, extra work and time in packaging your products. 


Then too, these preservers have found that this machine 
can be relied upon to do the work right and to stand up 
in the rush of the season when delays and breakdowns are 
serious problems. 


Write for pamphlet. 


CINCINNATI, OHIO 


BERLIN 
Canning Machinery 


A Complete Line of Canning Ma- 


. CIRCLE HOIST AND CRATE 
chinery for any Canning Plant en 


Berlin Canning Machine Works 
Berlin, Wis. 


Salesman---H. R. Harding. 2827 Winchester St., 
Baltimore, Md. 


COOLING TANK 


BELT CONVEYOR TRIMMING TABLE FOR 
CORN. TOMATO PEELING. 


CLOSED RETORT 


5 
THE KARL KIEFER MACHINE COMPANY, 
CORN AND MILK SHAKER 
; 


THE CANNING TRADE 


April 6, 1925 


Y) 


DECIDING FACTORS 


Why Southern Cans 


ARE PREFERRED 


Ist BECAUSE—Their high quality reflects the use of Prime Tin Plate only-- 


no Seconds. 


2nd BECAUSE— On both ends Gold Seal Compound is used--providing a com- 
plete film of pure rubber--the development of which is the greatest 
advancement in Can Manufacturing practice for years. 


3rd BECAUSE — Of the extreme tightness of end seams by the adoption of such Seal- 
ing Compound, eliminating the tendency of Cans with paper 
gasket ends to ‘‘breathe’’ with resultant loss of vacuum. 


4th BECAUSE-— Of the availability on a nominal rental basis of the most efficient 
Closing Machines furnished by any Can Manufacturer. 


5th BECAUSE— Our Double Seamer Service Department is composed of highly 


trained and accommodating mechanics ready for any emergency. 
6th BECAUSE— Our service in times of stress has always been unfailing. 


7th BECAUSE—In addition to our daily production, we carry an enormous stock 


of Cans in warehouses located at a distance from our Plant for 
any contingency. 


8th BECAUSE—Our Orvanization is compact, obliging and trained through years 
of experience in anticipating customers’ needs in the Canning 
Season. 


To those who have not yet experienced the satisfaction of SOUTHERN service, we 
beg the opportunity of demonstrating in practice the points above noted. 


Southern Can Company 


Baltimore, Maryland 
New York Office: 17 Battery Place. 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE - . - - Manager and Editor 
107 South Frederick St. 
Baltimore, Md. 
Telephone Plaza 2698 


Packers are invited and requested to use the columns of 
THE CANNING TRADE for inquiries and discussions among them- 
_ selves on all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


THE CANNING TRADE is the only paper published exclusively 


in the interest of the Canned Food Packers of the United States’ 


and Canada. Now in its 48th year. 
TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


One Year, - - - - . - - - - $3.00 
Canada, - - - - - - - - - oO 
Foreign, - - 5.00 


Extra copies, when on hand, 10 cents each. 
ADVERTISING RaTES—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 


Address all communications to THE CANNING TRADE, Balti- 
more, Md. 


Entered at Postoffice Baltimore, Md., as second-class mail 
matter. 
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EDITORIALS 


NPRECEDENTED—“Politics,” they say, “makes 
| strange bed-fellows ;” but this week we put down 
in black and white an event that outranks the 
wily politician. Turn to another page and you will find, 
under the heading “‘Tomato Growers to the Defense of 
the Tomato Canners,” the most astounding statement 
we have ever been called upon to make since this can- 
ners’ journal was called into being, nearly fifty years 
ago. It is astounding only from the progress it denotes 
and not from any rash utterance that it contains; for 
it is a plain, straight-forward statement of a condition 
with which most canners are well acquainted—and are 
this season particularly wrought up over—but which 
up to this day and date no one in the industry ever 
expected to see the growers of the tomatoes take arms 
against. It is a resolution by the Maryland Farm Bu- 
reau condemning a condition hurtful to the canners of 
tomatoes, and that the Farm Bureau should thus rush 
to the defense of the canners is at once gratifying and 
astounding, in view of the position formerly occupied 
by the growers toward the canners. We congratulate 
the Bureau and welcome this change of front because 
of the evident effort at real co-operation with their 
greatest cash market. It marks a new day in the can- 
ning industry, and one which, we hope, will continue 
for years to come. Certainly the canners will not be 
unmindful, nor ungrateful, over this gracious act. On 
the contrary, we believe that it will give the canners 
courage to fight the evil with more determination and 
to put an end to it for all time. 

In the face of this let anyone say that progress is 
slow in the changing of conditions long established in 
the canning industry! No one now may dare say that 
radical changes are impossible. Like Gulliver of old, 
the great canning industry is beginning to stir, to break 
the bonds that are holding it down, and to toss off the 
Pigmies which have applied these bonds. Now watch 
this giant rub his eyes, stretch his arms and stalk for- 


ward in the line of progress, hand in hand with the 
growers. 

Our recent exhortations for improved distribution 
methods have met with a very strom of approval. Can- 
ners of every rank and size have expressed their ap- 
proval, and even more have awakened to this very evi- 
dent need and with the quiet determination character- 
istic of the efficient business man, have decided to work 
out this problem, and are even now at work upon it. 
The results will soon show, and they will be the kind 
of results that are pleasing to note. As we have before 
stated, the leaven has permeated the whole mass, is 
working and cannot be denied. He will be a slow plod- 
der who does not fall into line. 


HE BIG FREDERICK MEETING—The Tri-State 
canners, for the first time in their long history, 
held a meeting in Western Maryland, at Fred- 

erick, on March 30-31, and it was a fine meeting. They 
expected 150 present, and they were not disappointed, 
canners coming from the Peninsula, from Delaware and 
from New Jersey, and, of course, from all Western 
Maryland and Southern Pennsylvania. It was the first 
time that President Fooks had a chance to show his 
wares, and they proved to be of very high quality. He 
is a worker, in addition to being a good, clear thinker ; 
is thoroughly familiar with all sides of the canning 
industry, and he showed this at this meeting. The Tri- 
States are doing things now, and President Fooks is the 
kind of man that will keep the work well going. 

We had intended giving the report of the meeting 
in this issue, but are going to withhold it until our issue 
of the 13th, that we may have more time to give it the 
little attentions it so well deserves. So be a little 
patient until next week. 


ODES OF ETHICS--The attention of the industry 
was very markedly aroused when the now ex- 
President “Roy” Clark, of the National Canners’ 
Association, first announced that the Association in- 
tended to publish a list of the members of the National, 
and with it a Code of Ethics which its members were 
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to adopt and abide by. The industry has waited with 
interest the appearance of that Code; it 1s rather anx- — 
ious to have a set put down and to abide by them, but 
it wants to know just what these requirements are 
likely to be. 

The Utah Canners’ Association, which has every 
canner in that State as a member, has adopted such a 
Code of Ethics, and we give it herewith, as an idea of 
what such a regulation consists of: 


UTAH CANNERS CODE OF ETHICS 


Prepared by Gage B. Rodman. 
Chairman of the Tomato Committee, and Adopted by the Mem- 
bers of the State Association. 
1-9-2-5 


SECTION ONE. 


1. The canner shall make no discrimination in the hiring 
of employes based on the applicant’s affiliation or non-affiliation 
with organizations of men in similar employment. 

2. Courtesy shall be extended to all salesmen or represen- 
tatives inquiring for business. It is thoroughly good conduct 
to decline to see salesmen who desire to present subjects of no 
interest to the purchaser. The time of salesmen shall not be 
needlessly wasted in having and completing interviews. No mis- 
leading statements shall be made to secure lower prices, nor shall 
prices of competitive firms be shown to each other. The seller 
who offers a lower price for equal quality and quantity shall get 
the order; it shall not be given to his competitor at the same 
figure. 

3. The canner shall establish and maintain intimate, cor- 
dial and friendly relations with other canners. 


4. The canner shall practice clean and honorable competi- 
tion and co-operate with fellow canners for the benefit of each 
and all. 


5. The canner should invite inspection of his plant, refer- 
ence to his cost data; systems and methods of operations by his 
fellow canners, so that the entire industry may increase in effi- 
ciency through the interchange of information and methods. 


6. The canner shall not make false or disparaging state- 
ments, either written or oral, or circulate harmful rumors re- 
specting a competitor’s products, his selling price or his busi- 
ness, financial or personal standing. The canner shall not sim- 
ulate the trade-mark, trade-name, slogans or advertising matter 
of his competitor. 

7. When a new canner is established, those in the business 
shall welcome such new competitor, proffer him information or 
advice if he desires, and exhibit the same good fellowship to him 
they extend to others in the industry. 

8. When a canner is offered a variety of business for 
which he is not thoroughly equipped, he shall refer such cus- 
tomer to a canner who is equipped to handle it properly. 


9. Threats of a canner to discontinue patronage if desig- 
nated supplies or equipment are sold to his competitor is un- 
ethical. 


10. The canner shall not solicit the cancellation of or ac- 
cept orders previously placed with other canners, but shall con- 
sider an order placed with a competitor as a closed incident. 

11. No canner shall directly or indirectly offer employment 
to any employe of another canner. This rule shall not be con- 
strued as to inhibit negotiations with any one who, on his own 
initiative, or in response to public advertisement, shall apply 
for employment. 


SECTION TWO. 


1. It is an improper practice to engage in any movement 
which is obviously contrary to law or public welfare. 

2. The canner shall gather and disseminate practical and 
useful information relating to the canning business, in order to 
provide the public with fair and correct general understanding 
of canning matters, and also to refute untrue, unfair or exag- 
gerated statements on the subject of canned foods appearing in 
the public press or elsewhere. 


3. The canner shall inform himself concerning the state 
and national laws regulating the canning business, particularly 
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those relating to pure foods, health and sanitation, and shall 
always co-operate with the proper authorities in the enforcement 
of such existing laws. 


4, The canner shall inform himself on the provisions and 
decisions of the United States Income Tax law, so that his an- 
nual report will comply with the law, and be found correct in 
all particulars by government inspectors. 


5. The canner shall interest himself in all proposed legis- 
lation affecting the canning industry, study its provisions in jus- 
tice and fairness, and take measures, in connection with others, 
to see that the best interests and welfare of the canning indus- 
try are safeguarded. 


SECTION THREE. 


1. The canner shall have an orderly factory. It shall be 
kept clean and absolutely sanitary. 


2. The canner shall have all foodstuffs thoroughly in- 
spected and examined before canning. No materials or ingre- 
dients shall be used in the manufacture of canned foods other 
than those of known purity and wholesomeness. 


3. The canner shall adopt some rational and efficient cost 


system so he may secure a just and fair percentage of profit 
on all sales. 


SECTION FOUR. 


1. Contracts shall be made that all of the parties to the 
contract are mutually benefited. 


2. The contracts shall be simple in offer and acceptance, 
sufficiently formal to be valid, with the considerations concisely 
expressed and with an object unquestionably legal. It should 
avoid obscure language, useless verbiage and the inclusion of 
so-called “joker” clauses. 

3. The terms of the contract shall be carried out according 
to the spirit as well as the letter of the agreement. 

4. Canners shall always uphold the honor and integrity 
of their trade by faithful performances of all of the provisions 
of the contract, both written and verbal, which they make, or 
which are made by authorized agents in their employ. 


5. Specifications accompanying a contract shall not only 
state the quantities, qualities and a complete description of ar- 
ticles specified, but also clearly define the trade terms used or 
trade names and customs understood to be part of the specifi- 
cations. 


: 6. It is unethical to cover possible oversights and errors 
in either contracts or specifications by indefinite clauses or 
clauses which are capable of two interpretations. 


SECTION FIVE. 


The canner shall, at all times, seek to elevate the standards 
of the canning business by practicing the ethical standards set 
forth in this code, and be enthusiastic in inspiring others in 
the business to do likewise. 

Each individual canner who conducts his business so that 
his own honor will never be besmirched by his own act or omis- 
sion will aid in maintaining the honor of the entire canning 
business. 


SHOULD BE | 
In Every Cannery Office 


“A Complete Course in Canning” 


As an insurance against loss 


-Published by 
THE CANNING TRADE 
Baltimore, Mad. 
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UALITY 
Cans 


ATLANTIC CAN COMPANY 


BALTIMORE, MARYLAND 


LANDRETH GARDEN SEEDS 


Many Seeds are short. We are fortunate 
in having some— 


Peas Okra Cabbage Cucumber 

Corn Tomato Spinach Snap Beans 

Beet Squash Pumpkin Cauliflower 
Dwarf Lima Beans 


Or any other varieties you may want. 


FUTURE OR 1925 CROP SEED 


When ready to place your Contract order for 
delivery after 1925 crop is harvested, write us for 
prices. 


SSH 


If we had not grown good seeds, given fair prices and 
careful attention to business, we would not be the 
oldest Seed House in America, as this is our 140th 


year in the business. 


D. LANDRETH SEED COMPANY 
BRISTOL, PA. 


Business Established 1784 
THE LANDRETH 140 years in the Seed Business 
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- Growing Lima Beans For The Canneries in New York 
By H. S. Mills 


From the New York State College of Agriculture at Cornell University Cooperative 
Agricultural Extension, Acts of May 8 and June 30, 1914 


C. E. Ladd, Director of Extension Service 


IMA beans are grown principally in the sections 
having the warmer climates, such as Southern 
New Jersey and California, Long Island, and cer- 

tain parts of Michigan. The canning crop in New York 

is grown in the following counties: Monroe, Genesee, 

Chautauqua, Ontario, Livingston, Oswego and Oneida. 


Soil—The light, fairly rich loams are the best for 
this crop, the heavier soils causing late maturing of the 
crop or the rotting of the seed when planted. Richer 
soils than are ordinarily used for field or string beans 
are needed. The soil should be fairly dry and warm at 
time of planting to produce best results. Sod ground 
is generally used for lima beans when available, 
although a definite place in the’rotation is usually not 
established. 


Climatic Requirements—The lima bean requires a 
long growing season. The more important sections 
have 180 or more days between killing frosts. As even 
the light frosts will injure the foliage of this tender 
crop, it is not safe to grow it in sections with a short 
growing season. The sections near large bodies of 
water are, therefore, best adapted to this crop. 


Manure, Fertilizer and Lime—The application of 
manure to the soil on which lima beans are to be grown 
should be done in the fall previous to plowing the 
ground. Well-rotted manure only should be used. 
Manure seems to give best results when applied at the 
rate of 10 to 15 tons to the acre. Where manure is not 
available, a heavy sod or a cover crop should precede 
lima beans. 

Fertilizers low in nitrogen may be used and applied 
sparingly. Probably 400 or 500 pounds of a 4-12-4 or 
some such fertilizer would be sufficient on the fairly 
rich soils generally used for lima beans. On poorer 
soils as high as 1,000 to 1,500 pounds of this same mix- 
ture may be used with profit. 

Preparation of the Soil—The plowing should be 
done in the fall, after the manure is applied. A thor- 
oughly fitted seed bed produced by sufficient harrowing 
will greatly aid in the planting and the growing of the 
crop. 

Planting—Planting is done after the ground has 
warmed up in the spring. The seed should be put in 
about 10 days later than ordinary beans, or at about the 
time that corn is planted. In most sections this would 
be about the middle of May in the most favorable sec- 
tions and the latter part of May or early in June for the 
colder climates, 


The rows are spaced 21% to 3 feet apart, and the 
beans dropped 8 to 18 inches in the rows. Probably 
as close as 3 to 5 inches between seeds would not be 
detrimental, and would somewhat increase yields. A 
corn planter, with special plates for droping the beans, 
is generaly used. It requires 1 to 114 bushels of seed 
to drill an acre. 


The depth of planting depends upon the soil. One 
tc two inches is a good average depth. On the heavier 
soils the depth should not be as great as on the lighter 
types. 


Soaking the seed 36 to 48 hours before planting 
will hasten the sprouting. A coating of coal tar will 
keep the seeds from rotting when the soil is somewhat 
cold. Soaking or coating the seed is not as practical 
when a large quantity of seed is to be planted. 

Care of the Crop—Cultivating 5 or 6 times to con- 
trol weeds is usually necessary for good results, depend- 
ing upon frequency of rains and the type of soil used. 
With thorough cultivation, little or no hoeing should 
be necessary. 

Harvesting and Yields—Lima beans are cut with 
a mowing machine, or a bean cutter is used in harvest- 
ing the crop. The beans are then hauled like hay to 
the viner station, where the green beans are removed 
from the pods and plants. Harvesting usually takes 
place in September and October. 

A yield of 1,200 to 1,400 pounds of shelled lima 
beans might be expected, though in the best sections 
this can be exceeded. 

By-products—A valuable by-product of the lima- 
bean-canning industry is the pods and plants, which 
make very good silage. The plants can be dried and fed 
to sheep or fattening lambs. 

Varieties—The Henderson bush lima bean is the 
most popular canning variety. It is very early, fairly 
hardy and productive, It has a very small, green seed, 
which is uniform in size, thus eliminating a large 
amount of grading. 

The Fordhook bush lima bean is also important, 
but is larger, slower growing, and more subject to in- 
jury during adverse weather conditions. 


“ANDY” STERNAD GOING TO HOLY LAND 

“Andy,” as he is known to the industry, generally, 
inventor of the Sternal Corn Cutter Feeder, and asso- 
ciated with the Chicago Solder Co., Chicago., sailed re- 
cently on the steamship Canada for a four months’ trip 
in Europe. He is going mainly on account of his health 
and to get a rest. He will visit the Holy Land, Italy, 
Switzerland, Austria, Germany, Belgium, France and 
England before returning. And he takes with him the 
good wishes of his many friends. 

“Frank” Englehart, of the same company, recently 
returned, with the “Missus,” from Miami and Cuba, and 
now “Andy” is taking his turn. Nothing like it! 


MISTAKES AT DIFFERENT VALUES 


the plumber makes a mistake—he charges 
or it. 

When a lawyer makes a mistake—it is just what 
he wanted, because he has a chance to try the case all 
over again. 

When a carpenter makes a mistake—it’s just what 
he expected, 

When a doctor makes a mistake—he buries it. 

When a judge makes a mistake—it becomes the 
law of the land. 

When a preacher makes a mistake—nobody knows 
the difference. 

But when a printer makes a mistake—Good night! 

—The Inland Printer. 
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Bliss Compound Applying Machines dy 


Ends Compounded 
Without Air Bubbles 


Builders of the Complete Line of 
High Speed Automatic Sanitary Can Machinery 


Bliss for Machinery 


E. W. BLISS CO. works BROOKLYN, N. Y., U.S. A. 


SALES DETROIT CLEVELAND CHICAGO PITTSBURGH ST. LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES ( Dime Bank Bldg. Cleveland Discount Bldg. Peoples Gas Bldg. Oliver Bldg. Boatmen’s Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Nat'l Bank Bldg. 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 


No. 390 


Use 
Virginia Cans 
For Best Results 


Service First--Quality Always 


> 


VIRGINIA CAN COMPANY 


ROANOKE, VIRGINIA 
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The Dried Bean Market 


The market---Buying in smaller lots---Higher prices predicted---Supplies getting low---As large acreage as 
ever indicated--Idaho as a bean factor--Immune to weather conditions--Interest in grading---California holdings. 
By E. A. Little, Lansing, Mich. 
Special Correspondent of The Canning Trade 


[NOTE—Once a month we will give our readers and the Canners of baked beans and other dried beans, an authorative resume 


HE Market—It is common belief among Michigan bean op- 

| erators that the canners have bought nearly all their re- 

quirements for the season, but that wholesale grocers have 

held off and their shelves consequently should be almost bare. 

Whether or not this is true is open to conjecture. Or if it true, 

it would lead to confirmation of the conviction that a steadily 

growing percentage of the bean crop is reaching the consumer 
via the tin can. 


Jobbers throughout Michigan and in some of the larger dis- 
tributing centers point to a steady diminution in the size of their 
orders from wholesale grocers. Where three years ago a Chi- 
cago grocer was accustomed to buying five or six cars of beans 
at a time, he is now ordering a hundred or two hundred bags, and 
then not as often as he might. This same condition is prevalent 
with many other wholesalers. 


An interesting controversy has recently been given some 
publicity, emanating from Chatterton & Son, one of the largest 
Michigan jobbers, and the Michigan Elevator Exchange, com- 
prised of something over a hundred small elevators, who main- 
tain a sales manager and sales organization at the Lansing 
headquarters. Chatterton & Son, for the last several years, con- 
sistent bears on the bean market on this season’s crop have been 
as consistently bulls, and their bulletins have preached higher 
prices constantly. It is acknowledged by almost everyone that 
the Chatterton predictions have proven right by a wide margin, 
over a period of time, and when they say the high spot has not 
yet been reached on this season’s crop, it demands and commands 
attention. 


The Elevator Exchange, however, takes the attitude that 
growers and small elevators might well dispose of their beans 
at the present time, rather than hold for higher prices; it main- 
tains that it is not a warehouse for the elevators, that those who 
have held for higher prices in the vast have seldom realized any- 
thing by these tactics, and charge Chatterton & Son with “manip- 
ulation.” 


The Supply—The statistics would incline one to string along 
with Chatterton’s. Almost every bean state has its stocks 
whittled down to a low mark, and Michigan, which had a crop of 
8.000 cars or so, hasn’t 3,000 now. And it will be October before 
new crop beans are available. However, when the figures of cars 
shipped out of the state are considered, it must be remembered 
that not all of these have been sold or gone into consumption. 
Beans have been shipped by some of the big companies to the 
larger cities, on spot, and lower prices are sometimes quoted on 
these cars than are currently quoted in the state of origin. 


There will be fullv as large acreages planted to beans this 
year as last. Extensions into new territory are reported, and 
several leading firms are expanding their operations to include 
some of the new territory. Among the expansions worth noting 
are the entry of the Idaho Bean & Elevator Co., of Troy, Idaho, 
into the Wvoming field, pioneering, in a wav: Chatterton & Son, 
Lansing, Mich.. into the jobbing of Great Northern beans, with 
strong connections in the northwest, and the opening of a Bill- 
ings, a Twin Falls, Idaho and Montana, office by the Lumpoc 
Produce & Real Estate Co., of San Francisco. Concerning the 
latter company’s expansion program, a letter from it says: 


“We find this move necessary in order to serve our customers 
properly and protect their interests in every way possible and be 
in position to quote on all varieties Since opening our office 
at Twin Falls, Idaho, we have satisfied ourselves that southern 
Idaho will be a factor as a bean producing state. Soil and 
climatic conditions are excellent to produce the Great Northerns, 
which beans are now used in a great many markets, and in some 
markets are getting the ~reference over Michigan beans. And 


we consider Idaho practically immune from crop failure on ac- 


of conditions in the Raw Stock Market, as seen by an expert in this business, for such is E. A. Little.] 


count of the splendid irrigation which they have; consequently 
will not have to depend on rain altogether.” 

Grading—lInterest is intense in the bean industry over the 
proposed government grading and inspection, hearings on which 


are being held in the bean producing states. Canners who pack 
pork and beans will probably be well represented at the hearings. 
Sentiment appears divided on the desirability of federal grading, 
and in one state at least the shippers are almost unanimously 
opposed. Canners, however, have for years been insisting on a 
better quality of beans, and have expressed a willingness to pay 
more for them if they can be obtained. Shippers say it is im- 


possible to ship a perfect bean, that nature doesn’t make them 
that way. 


While the grades as promulgated by the agricultural de- 
partment seem to differ little from the state association grades 
now in effect, and which are generally recognized by the trade, 
in actual practice it is feared by many shippers they will prove 
onerous. The department tests by the laboratory method, and 
heans that are now considered as merchantable and “good de- 
liveries’ will likely be thrown out under this government test. 
It is said that of samples from 116 cars of beans shipped from 
New York state, all of which had been accepted by the receiver 
as good deliveries, 103 were rejected by the government authori- 
ties at Washington, as not being up to standard. And a goodly 
proportion of these cars had been accepted by canners. 

A report just received from a prominent European dealer 
says the bean season has started without anv carry over of the 
previous year and with an average crop. Lots still on spot in 
producing sections are said to contain from 25 to 35 per cent 
damaged or bad beans, and are fit only for cattle food. The 
only class suitable for export are the round beans, and during 
the earlv part of March rather extensive shipments were made 
to Brazil, Canada, the West Indies and the United States. 

California Holdings—Here are some interesting figures cov- 


ering stocks of beans in California as of March 1st during the 
last five years: 


Large and Small Total All 
Year White Varieties 
656,621 1,722,122 bags 
303,686 1,028,355 bags 
281,074 bags 1,010,977 bags 


These figures show a decided decrease in California varieties, 
and a report from Colorado is that there are only half as many 
pintos on hand now that there were a year ago. New York 
state still holds but 25 per cent of her crop, so it is undeniable 


that Michigan holds the key to the entire bean situation at this 
time. 


WANT TO BUY GRAPEFRUIT MACHINERY? 


Benson, Ariz., February 13, 1925. 
The Canning Trade, 


Baltimore, Md. 
Gentlemen: 
Please advise what manufacturers are there that 


sell a good grapefruit canning machinery, either in 
glass or tin. 


Thanking you for your reply, we remain, 
Yours truly, 
THE SERVICE SUPPLY CO. 
C. E. GOETZ, Manager. 
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LOOKOUT 


Coal-Burning Boilers 


are designed especially for the 


Canners, Preservers, Picklers, and Orchardists. 


LOOKOUT Boilers are economical of operation, requiring 
about five pounds of coal per horse-power per hour. They 


burn coke equally as well, which enable them to comply 
with smoke ordinances. 


LOOKOUT Boilers steam quickly and hold a Jarge quantity 


of dry steam at high pressure, no delay in waiting for steam 
to be generated. 


LOOKOUT Boilers have a fire-box surrounded by water, 
therefore practically all the heat in the fuel is used for the 
generation of steam. 


LOOKOUT Boilers require the minimum cf attention. A 
fusible plug located in a tube insures safety from lcw water. 


“LOOKOUT Boilers can be equipped, when requested, with 


a water coil which can be connected to a hot water storage 
tank and used to supply hot water for general purposes. 


LOOKOUT Boilers enable you to increase your quantity 
and improve the quality of your finished products. 


If you want satisfaction, 


for} 


insist that your boiler have the 


monogram on the fire and ash door castings. 


1% H. P. toi50.H. P. 
See that your dealer specifies iDaeK a0) Boilers when you 
place your orders with him. inna ™ 
None genuine without the monogram. 
Write to your Dealer for additional information. 
We make shipment from our stock upon receipt of order. 


LOOKOUT BOILER & MFG. co, Chattanooga, Tenn., U.S.A. 


Do You Run Your Peas— 


Canadian Plant 


HUNTLEY MFG. CO. Ltd. 
Tillsonburg, Ont. 


P. O. Drawer 25 


HUNTLEY MFG. CO. 


SILVER CREEK, N. Y. 


over a Pea Grader because its the fashion or 
because you want results? 

A MONITOR Pea Grader gives results 
always when run properly. You can't flood it 
and get grades but at its capacity, it will put 
each pea in its proper grade and it will save you 
its cost quickly in the peas that other machines 
let into the next larger grade. | Ever cut a can 
of your peas to test for grade accuracy? Do it 
today. You may have a surprise coming. Apply 
the percentage of peas that should be in a smaller 
grade, to your pack. _It will be enough to set 
you thinking. 


SPECIAL AGENTS 
A. K. Robins & Co. Inc., Balto., Md. 
Leavitt & Eddington Co. 
Ogden, Utah 
Anderson-Barngrover Mfg Co. 
San Francisco, Cal. 
Brown Boggs Ltd., Hamilton, Ont. 
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TOMATO GROWERS TO THE DEFENSE OF THE 
CANNERS 


Resolutions Unanimously Adopted at a Meeting of 
Maryland Farm Bureau Representatives to Con- 
sider the Tomato Crop for 1925. 


[Note—It certainly means a new day in the 
history of tomato growing and canning when the 
tomato growers of the Tri-States come to the as- . 
sistance of the tomato canners in a condition which 
the growers recognized as intolerable The grow- 
ers have made vast strides in associated efforts, 
and they have studied the conditions affecting 
their business, and those upon whom they depend. 
They want better prices for their crops, but realize 
they cannot get them unless the canner makes a 
success of his business Hence the following, just 
sent to us:] 


HE following resolutions were unanimously 

I adopted at a meeting of representatives of the 

Maryland Farm Bureau Federation, held in Ches- 

tertown on March 19th for the purpose of considering 
the tomato crop outlook for 1925: 

“Whereas, a full discussion of the many conditions 
and trade practices which are operating against the 
best interests of producers and packers of canning 
crops and their legitimate brokers lead the representa- 
tives of growers’ organizations at this time to acquaint 
the producers of the State with certain propaganda 
which has in the past and is at this time interfering 
with the stability of this industry by preventing a true 
market for their products based upon supply and de- 
mand. 

“Whereas, circular letters issued by certain brokers 
are being sent to canners just prior to the contracting 
season, advising heavy and early sales of futures at 
prices below which early business was taken at, caus- 
ing a group of poorly-financed canners to have a ‘brain- 
storm’ and fall for such propaganda and sell futures 
at their prices. Such propaganda and sales at a low 
basis stagnates the ‘spot’ and ‘future’ markets which 
is evident today and plays into the hands of the specu- 
lators and is against the best interest of growers, can- 
ners and wholesalers who have booked early business. 
This is another illustration where certain brokers are 
living ‘off of’ rather than ‘by and through’ any con- 
structive service they render to the industry. 

“As an illustration, we quote from three letters of 
John S. McDaniel & Co., of Easton, Md., signed John S. 
McDaniel, President, which have been read before this 
meeting and which contain certain paragraphs that 
should be condemned as prejudicial to the best interests 
of the farmers and canners of this State. 

“We quote from the McDaniel Co. letter of March 
14th, 1925, and addressed to canners as follows: 

“ «There are just two things of paramount import- 
ance to the tomato canners this year. One is to keep 
down the cost of canning, including the cost of raw 
stock, and the other is to sell as early as possible a 
large volume of futures. The latter one may be of vital 
importance.’ 

“From their letter of March 6th: ‘During the week 
there has been increasing evidence of the willingness 
of farmers generally to contract for tomatoes at 25c 
per basket. One does not hear so much about this as 
they do about the farmers in certain sections holding 
out for higher price, yet these sections are small as 
compared with the whole Maryland and Delaware 
tomato-packing territory. 
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“ “Tomatoes, if properly cultivated, are an excellent 
crop for farmers at 25c per basket. At this price there 
should be enough planted to make a pack that will en- 
tirely supply the demand at the present basis of future 
prices, which is 60c for 1s, 90c for 2s, $1.30 for 3s, and 
$4.25 for 10s, and to possibly create a surplus if future 
prices should advance. 

“It is also important to note that the attitude of 
farmers has greatly changed in the last two months. 
One hears little now about the high prices demanded 
by farmers, and it is a recognized fact that in a great 
many sections where farmers talked of requiring a high 
contract price, canners have actually contracted at 25c 
per basket.’ 

_ “Therefore, be it resolved: That the representa- 
tives of the growers’ organizations here assembled 
hereby advise the farmers of the State that the infor- 
mation supplied by their investigators and the infor- 
mation taken from the canning trade journals show 
that the great bulk of futures have been sold at 95c 
for No. 2 and $1.35 for No. 3, with some outlying coun- 
ties shading to 9214c and $1.8214. Some sales may 
have been made at propaganda prices by canners who 
are financed and controlled by brokers and commission 
houses, and, therefore, not in control of their own busi- 
ness, and are a detriment to the industry and are poor 
credit risks for the farmers. 

“That the propaganda method of avoiding an over- 
production by forcing upon the farmers a low contract 
price in order to limit production should not be toler- 
ated by farmers. Overproduction should be prevented 
by a limit of tomato acreage at the contract price for 
the different localities which will afford a fair profit 
to the farmers. This can be accomplished by growing 
no tomatoes on the open market and confining the acre- 
age to that which can be contracted for at a fair price. 

“That, due to farming conditions, a uniform con- 
tract price for the whole State is impractical. Fertili- 
zer, seed and plants cost about the same in all sections 
of the State, with slight freight differentials, but the 
price of labor varies a great deal in different sections 
and at $1.50 per day is 41 per cent of the total cost 
per acre. Therefore, as the cost of production is higher 
this year than last, especially so with fertilizer, farmers 
should receive a higher contract price per ton in order 
to insure a reasonable profit. 


“That we recommend to the farmers of the State 
to avoid the possibility of an overproduction of toma- 
toes by greater diversification of crops, thereby pro- 
tecting the industry and stabilizing the market. 

That, from such acreage as they may contract, to 
be very particular to deliver tomatoes in good canning 
condition, that the canners who may contract at a fair 
price may be able to pack a quality of fruit which will 
tend to bring back the former reputation for “Maryland 
packed tomatoes, and to faithfully carry out their con- 
tracts as to delivery and not to exceed the acreage so 
contracted. 

“Be it further resolved: That reports received 
from all the counties do not bear out the propaganda 
statements as issued by certain brokers, but, on the 
contrary, the great majority of the reports received 
indicate contracts at prices decidedly above those men- 
tioned. 

“That, as a growers’ organization, we recognize 
the many difficulties of the legitimate canners ; we wish 
to co-operate with them in every performance for the 
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OTHER PRODUCTS: 


AMSCAN SEALING Fluid 

AMSCAN CERTIFIED 
Sealing Fluid 

(Supplied either in Concen- 
trated or Ready - For - Use 


Form and either Fireproof 
or Non-Fireproof ) 


PURE FOOD OILPROOF 
Sealing Fluid (For Edible 
Lard, Peanut Butter 
etc. 


HERMO OILPROOF Seal- 
ing Fluid (For Oils, Paint, 
Varnish, Gasoline, Ben- 
zine, etc.) 

AMSCAN Solder Flux (Solid 
or Liquid Form) 


The beautiful golden color is CERTIFIED, non-injurious to 


any food product. 


What more could you ask of a sealing fluid ? 


INSIST ON HAVING YOUR CANS LINED WITH AMS- 
CAN CERTIFIED, SEALING FLUID-- THE 


GOLDEN BAND. 


Write for our free booklet “The Science of Sealing”. 


The Max Ams Machine Company 
101 Park Avenue 


BRANCHES : 


Amscan Certified Sealing Fluid 
-- The Golden Band -- 


Sticks Tightly to the Tin 
Makes a Smooth, Even Film 
Free from Bubbles 

Tough, Plastic and Durable 
Quick Drying 

Insures Air-Tight Seams 


New York, N. Y. 
Chicago and London, England 
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protection of the industry and court conferences at all 
times for the benefit of the industry. We believe that 
most of our canners wish to deal with the farmers 
fairly. We wish to extend every co-operation to such 
canners so that the growers and canners will receive 
a fair and reasonable profit for the labor and capital 
involved in producing and manufacturing the crop. 


“That we particularly urge careful attention to the 
securing of plants from good seed, preferably from 
community plant beds, proper fertilization and culture 
so as to increase our average yield and reduce per unit 
costs as fundamental toward insuring a fair return 
from the crop. 

“Be it further resolved: That copies of this pre- 
amble and resolutions be given to the press, mailed to 
the growers, and copies sent to the Delaware Farm 
Bureau, the New Jersey Farm Bureau, the Tri-State 
Packers’ Association, and the Baltimore Canned Goods 
Exchange.” 


PROGRAM WESTERN CANNERS’ MEETING 


Preliminary Draft of Program for April Convention, 
1925, Western Canners’ Association 


Hotel Sherman, Chicago 
Thursday, April 16; Friday, April 17, 1925 
Forty-first Annual Convention 


FIRST SESSION 
Crystal Room, Hotel Sherman, Thursday, April 16, 
1925, 10 o’clock A. M. 
Invocation. 
. Address of J. J. Rogers, President of the Western 
Canners’ Association. 
3. Appointment of Special Committees, by President 
Rogers. 
a. Committee on Nominations. 
b. Committee on President’s Address. 
c. Committee on Secretary-Treasurer’s Report. 
d. Committee on Resolutions. 
4. Address of E. F. Trego, President of the National 
Canners’ Association. 
5. Address of E. E. Finch, President of the Canning 
Machinery and Supplies Association. 
6. “Growing and Canning Tomatoes,” by Ollie Gilliat, 
Canners’ Association. 
of Washington, Ind., President of the Indiana 
7. “Starting the Corn Crop,” by J. Ward Nelson, of 
Rochelle Canneries, Rochelle, Il. 


SECOND SESSION 


Crystal Room, Hotel Sherman, Chicago, Thursday, 
April 16, 1925, 2 o’clock P. M. 

8. “Sentiment in the Canning Industry,” by Arthur 
Hamilton, Vice-President of the Western Can- 
ners’ Association, of Lebanon, O. 

9. “Growing and Canning Peas,” by H. N. Russell, 
Dean and Director College of Agriculture, Uni- 
versity of Wisconsin. 

10. “Phone for Food,” with stereopticon illustrations 
and charts, by J. J. Miller, representing National 
Wholesale Grocers’ Association. 

11. “Relation of Profits to Production,” by F. H. Par- 
sons, of Albert T. Bacon & Co., Certified Ac- 
countants, Chicago. 

12. “Truck Crops,” by A. T. Erwin, Chief of Truck Crop 
Section, Iowa State College of Agriculture. 
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13. “The Label,” by R. J. Kittredge, President of R. J. 
; Kittredge & Co., Chicago. 


THIRD SESSION 


Crystal Room, Hotel Sherman, Chicago, Friday, 
April 17, 1925, 10 o’clock A. M. 

14. “Open Discussion of Canned Foods Week and Its 
Promotion.” 

15. “Quality Production,” by W. P. Hartman, of W. R. 
Roach & Co., Grand Rapids, Mich., and formerly 
of Michigan State Food Inspection Department. — 

16. — Canning,” by W. H. Taylor, of Watertown, 

inn. 

17. Address by Walter J. Townsend, of New York, 
— of the National Food Brokers’ Asso- 
ciation. 


18. “Growing and Canning Beets,” by Chas. H. Karch, 
Hartford, Wis. 


‘19. “Advertising Canned Foods,” by W. G. H. Hopkins 


(Food Advertising Expert), of Murch & Hop- 
kins, Chicago. 

Reports of Special Committees. 

20. a. On Nominations. 

21. b. On President’s Address. 

22. c. On Resolutions. 

23. d. On Report of Secretary-Treasurer. 


FOURTH SESSION 


Crystal Room, Hotel Sherman, Chicago, Friday, 
April 17, 1925, 2 o’clock P. M. 

24. “General Business Conditions,” by W. H. Phelps, 
President of the American Can Co., New York. 

25. “The Sugar Situation,” by George Green, of the 
American Sugar Refining Co., of Chicago. 

26. “New Legislation About Trade Marks,” by L. W. 
Mida, President of the Midas Trade Mark and 
Patent Bureau, Chicago and Washington. 

27. Report of Board of Directors. 

28. Report of Secretary-Treasurer, John A. Lee, of 
Chicago. 

29. Reports of Standing Committees. 

E. W. Virden, Chairman Committee on Conferences. 

Frank Gerber, Chairman Committee on Exportation 
of Canned Foods. 

William Clapper, Chairman Committee on Traffic. 

John A. Lee, Chairman Committee on Publicity. 

H. E. Orr, Chairman Committee on Cost Account- 
ing. 

Albert T. Bacon, Chairman Auditing Committee. 

E. B. Gill, Chairman Committee on Factory Effi- 
ciency. 

Arthur Hamilton, Chairman Committee on Mem- 
bership. 

Jos. B. Weix, Chairman Committee on Seed Supply. 

a P. Harris, Chairman Committee on By-prod- 
ucts. 


John W. Steinhart, Chairman Committee on Legis- 
lation. 


E. m7 Cosgrove, Chairman Committee on Go-opera- 
ion. 


William Godfrey, Chairman Committee on Soil Con- 

servation. 

Note—It will be observed that there will be four 
sessions instead of three, as originally intended and an- 
nounced, as the program would have otherwise been too 
crowded. Two sessions will be held on Thursday (16th) 
instead of one as was first announced. 
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GIANT PEA GRADER 


With Wood Frame 


PERFECT REELS, avoiding buckling of screens. 

RINGS of heavy angles and true to circle and face. 

HEAVY GAUGE PERFORATED SCREENS add to strength 
and durability of reels. 

STEADY, UNIFORM DRIVE,—Friction Clutch Drive, Pulley 


on cross drive shaft, connected to reel shafts by reduction 
bevel gears. 


DRIVE PULLEY upon cross shaft and always in line. 


We 


PRICES 


20 ft. 4 reels, $650.00 
30 ft.6 reels, $875.00 
40 ft. 8 reels, $ 1,100.00 


To secure these prices and early delivery, order now. 


| 
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Plant Efficiency 


From the Standpoint of Mechanical Operation—The Care and Operation of the 


Boiler and Engine. 
By H. L. Morris 
Before the Iowa-Nebraska Canners Short Course 


HE subject assigned to me, “Plant Efficiency,” is 

I rather a broad one and invites possible discussion 

from various angles; naturally I have chosen the 

angle for my discussion which affords me the least re- 

sistance. I have also chosen to alter the title of my 

topic, having it read: “Plant Efficiency From the Stand- 
point of Its Mechanical Operation.” 


In my introduction, or, rather, at this point of 
breaking into my subject, I am going to use these im- 
pressive words, uttered in Billy Sunday style, by R. H. 
Holbrook at the first Iowa-Nebraska Short Course: “A 
Canning Factory is not a Canning Factory unless it has 
a smokestack.” To the canner desiring boiler efficiency 
this statement should bear the same relation as does the 
Lincoln-Gettysburg speech to the patriotic. 


To make steam it is necessary to burn fuel; to burn 
fuel, there must be a draft; to have a draft there must 
be a smokestack. To burn fuel efficiently it is neces- 
sary to have a well-constructed smokestack, designed 
to fit the requirements; such a smokestack is of proper 
height and diameter, and is tight, affording no air leak- 
age. Some labor under the impression that a smoke- 
stack’s purpose is merely to carry the smoke above sur- 
rounding buildings, which, of course, is erroneous. Its 
intended function, however, is to induce sufficient air- 
bearing oxygen into the fuel bed to produce perfect 
combustion. 


A good, tight, well-constructed boiler setting is an- 
other important factor for perfect combustion of fuel. 
It is utterly impossible to have perfect combustion 
under a boiler when cold air is entering at various 
points. The air must be distributed over and under 
the fuel bed in correct proportions, and not enter set- 
ting at any other point. Firemen should be taught to 
regulate the top and bottom drafts to fit the require- 
ments of the particular fuel used, ever watching the in- 
dicator, and if instruments are lacking, watch the 
amount of black smoke rolling out of the stack, keeping 
this reduced to a minimum by giving the fuel sufficient 
air at the right time. Assuming now that the perfect, 
or near perfect, combustion is taking place under the 
boiler, see that as much of the heat so generated as is 
possible is being transmitted to the water in that boiler. 
In order to accomplish this, the boiler must be clean, 
both externally and internally. Soot on tubes affords 
one of the best heat insulators known. One-eighth inch 
of internal scale will cut the efficiency of a boiler from 


1 to 20 per cent, depending upon the nature of the scale 
and its distribution. 


The next step in boiler efficiency is to see that the 
feed water entering that boiler is near 212 degrees, pro- 
viding, of course, that this is done with waste heat, such 
as exhaust from engines, waste hot water, etc. This 
serves a dual purpose: it eliminates the strain on the 
boiler caused by the action of cold water entering the 
hot water, and it saves approximately one per cent of 
coal for every 10 degrees increase in temperature. It 


might be well to illustrate this saving at this point. If 
sufficient exhaust steam is available, the feed water 
can he heated in a closed or open heater to about 210 
degrees. Now, for example, we will say the tempera- 
ture of the water from its source is 60 degrees; we have 
added to it 150 degrees, thereby effecting a saving of 
15 per cent of the fuel. I want to impress upon you 
that saving is not a theory, it is actual; further, it is 
not the same kind of per cent one gets when he installs 
a set of new shock absorbers on his Ford, expecting to 


save 15 per cent of his gas, as is set forth in some 
advertisements. 


Assume, now, the boiler is operating efficiently ; do 
not allow the steam so efficiently generated to be wasted 
through leaky blow-off valves, pop valves or loose pipe 
joints. The loss in a leaking blow-off valve might be 
tremendous, yet be scarcely noticeable; a small stream 
trickling into the sewer might be equivalent to a quar- 
ter or even a half insteam leak. 


Before I leave the boiler-room I am going to offer 
a few suggestions leading to safety, economy and con- 
tinuity of service. Have boiler insured and inspected ; 
see that fuel is not being wasted up the smokestack for 
want of sufficient air. Water columns should be blown 
down at least twice a day; pop, or relieve, valves should 
be raised once a day; blow-off valves should be opened 
once a day; tubes should be scraped and blown out at 
least once a day, and feed water temperature should, if 
possible, be kept near 212 degrees. Blowing down of 
water columns and blow-off valves should be governed 
by nature of water. In some instances more frequent 
blowing down is necessary. Likewise, cleaning of tubes 
is governed by nature of the fuel. Keep them clean, re- 
gardless of number of times they have to be scraped or 
blown; it pays. The heater must also be kept clean. A 
scaled closed heater will not function properly. A dirty 
open heater will not heat and filter water properly and 
is liable to allow oil from the engines to get mixed with 
feed water, which might cause serious results both to 
the boiler and products canned. Where boiler com- 
pounds are used to eliminate scale, due precaution 
should be exercised in selecting one that will not im- 
part color or odor to the product. 


This preamble so far might seem unnecessary to 
some, yet what I have said and will say is based en- 
tirely on corrections made in my own factory or’ pos- 
sibilities for correction noted in factories I have vis- 
ited. To illustrate this point, I will tell you what I en- 
countered when I began work for the Blair Canning Co. 
The smokestack base was full of holes, some of them 
large enough to accommodate a family of sparrows; the 


boiler setting was a wreck; blow-off valves leaked; . 


water-column sediment bulbs were filled with mud: 
steam gauges were off; pop valves were corroded, shut 
to the extent that it required a jack screw to lift them 
off of their seats. Tubes and pipe joints leaked, closed 
feed-water heater was of 60-horsepower in boiler, rais- 
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“EUREKA” 
GREEN 
PEA 
GRADER 


does 
exceedingly 
nice work 
every hour 
of every 
working day. 


INVINCIBLE. GRAIN CLEANER CO. 
an 
GEAR-DRIVEN SIEVE CLEANERS SILVER CREEK, N. Y. 


HAMACHEK IDEAL VINERS 


The features of Hamachek Ideal Viners that lead to economy 


for the packers and growers are covered by the following United 
States Patents: 


August 13, 1912 December 7, 1920 
September 14, 1915 September 13, 1921 
April 1, 1919 February 7, 1922 
May 27, 1919 July 4, 1922 
May 18, 1920 October 3, 1922 
October 26, 1920 Other Patents Pending 


Frank Hamachek Machine Co. Inc., Kewaunee, Wis. 


Manufacturer of Viners, Viner Feeders and Chain Adjusters. Machinery Manufacturer Since 1880 
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ing the temperature about ten degrees. These boilers 
had been operated by an “expert” fireman, and assist- 
ant, for the past five years, who were paid accordingly. 
I asked him if the pop valves ever worked. This was 
his answer: ‘I recollect that one of them popped about 
four years ago at 160 pounds, and it didn’t close until 
the steam was gone; then we had to hit it with a ham- 
mer.” One hundred and twenty-five pounds was the 
allowable working pressure. Now, was that “expert” 
asleep, or was he like the proverbial Texas mule” 

After all corrections and eliminations were made, 
the results obtained were gratifying. The first season 
140 tons of Iowa slack coal were consumed in packing 
52,000 cases of corn. The previous year 200 tons of 
Cherokee nut coal were consumed in packing 28,000 
cases. Further, one fireman was eliminated. Will 
leave comparison of the two coals to you. (I have 
often heard praises sung to Iowa tall corn, but I have 
yet to hear a note warbled in praise of Iowa slack coal.) 

The Engine—The old, faithful canning factory 
engine must not be overlooked; a few simple tests 
should be made each season to ascertain whether or not 
it is wasting steam. The exhaust and steam valves 
and piston should be checked for leaks. From tests 
made in Germany some years ago on a number of en- 
gines, it was found, after five years’ operation, these 
same engines were consuming from one to forty-five 
per cent more steam than when new. 

The retort-room should be watched for steam 
waste. The blow-off and steam valves should be tested 
regularly and kept tight. Cold water should not be 
allowed to leak into retorts, as it not only wastes steam, 
but may keep the temperature of the cans down, near 
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where it enters, to a point that might result in spoilage. 

All lengthy steam lines should be covered. From 
Marks Mechanical Engineering Handbook I find that 
$2.18 worth of steam per year, per square foot of pipe, 
can be saved with a good covering, where the difference 
in temperatures between outside and inside is 300 de- 


grees, and steam cost based on 30 cents per thousand 
pounds. 


Steam traps should be installed at all low points 
on steam lines. The part played by a steam trap is 
so obvious that it requires no discussion here. 


I will dwell very briefly on machines and line-shaft- 
ing, assuming you all realize the importance of having 
good, well-lubricated bearings and true well-supported 
line-shafting which is amply heavy to carry the load 
without bending or twisting, with bearings located 
near all pulleys or gears. There is no question but what 
the roller or ball-bearing shaft is the most officient, 
yet it is not commonly used in canning factories, owing 
to the first cost being out of line, where short periods 
of operation are general. For similar reasons the high- 
speed link-drive chain, though highly efficient, is not 
ordinarily used, yet under certain conditions, such as 
short centers, wet and steamy surroundings or high 
temperatures, might well be afforded. 

Belting should be replaced by roller chain where 
practical; however, on certain drives belting is indis- 
pensible. Belting requires more care than chain. At 
the close of the season’s operations, the chain can be 
well oiled and left in place. On the other hand, it is 
necessary to remove belt, roll them evenly, and store 
in a dark, dry, cool place. 


[PAT. SEPT. 1909] 


Increase Your Speed 


Slaysman & Company 
801-11 E. Pratt St. 
Baltimore, Maryland. 


By Using 


“Slaysman” Automatic Feeder 
on your Body-Maker 


This feeder will pass but ONE 
body at a time. 

Very simple and durable having no 
parts to get out of order. Can be at- 
tached to any make Body-Maker. 
The saving on labor alone will more 


than pay for this feeder in a very short 
time. 


Write for particulars. 
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A Few 


Practical 
Suggestions 


Every one a 


Money Saver 


Ayars Universal Filler 


Write us for prices 


covering your requirements 


Ask for copy of 


our 335 page catalague 


Robins Retort 


Robins-Beckett Double Can Cleaner 


A. K. Robins & Co., 


(INCORPORATED) 
HARRY R. STANSBURY, Vice-Pres. 


Property bounded by Lombard, 
Concord and West Falls Ave. 
BALTIMORE, MD. 


ROBERT A. SINDALL, Pres. & Treas. 


50,000 square feet 
ready to serve you 


Robins Circle Steam Hoist 


Ayars New Perfection Pea Filler 


Robins Crate 


Sanitary Enamel Buckets 
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; Machines should be kept well oiled and well 
aligned. Before any machine enters the operating sea- 
son it should be checked over for worn bearings, sprung 
shafting, loose chains, etc. See that machine is free 
to turn at all points. 

In power-saving I cannot put too much stress on 
the importance of eliminating impractical machines and 
drives, poorly aligned shafting and pulleys. During the 
past four years through arrangement, alignment and 
elimination I have effected a saving of 20 horsepower 
in connected load, 

In bringing my subject to a close, I am aware of 
the fact that I have touched lightly on certain points. 
This was done purposely, to invite discussion, realizing 
that in a meeting of this kind more beneficial informa- 
tion can be gained through discussions than by an out- 
line covering so broad a subject based on by experience 
in one factory. 


POWER TRANSMISSION 


By Horace Bowman, Engineer, Link-Belt Company, 
Philadelphia, Pa. 


OWER TRANSMISSION!” What cold facts 
P these two words bring to the minds of most of 
us. Yet, and as will be related later on in this 

article, romance creeps in here, too. 

There are some who will recall the days when a 
steam engine furnished all of the power to drive ma- 
chinery, transmitting it through a veritable maze of line 
shafting, belts and pulleys. 

With the introduction of electricity the more flex- 
ible motor replaced the steam engine. At first no radi- 
cal change in the method of driving was made; usually 
the motor was suspended from the ceiling and hooked 
up with the line shaft by belts and pulleys. 

As the number of motors increased, power costs 
mounted, so that studies were made to find the best 
methods of reducing power consumption. It was found 
that in the large shops the friction loss in belts was 
as much as 60 per cent. Further study proved that it 
was more economical to provide certain groups of ma- 
chines with separate drives; a system which is still 
very much in use. 


The next logical step toward economy was to pro- 
vide individual drives. This was not done to any great 
extent, however, until the Silent Chain was invented by 
Mr. James Mapes Dodge, in 1902, and brought to its 
present state of perfection by the Link-Belt Co. 

The economy of the individual drive to the writer 
is obvious, but inasmuch as the “Individual Drive” vs. 
the “Group Drive” is being made the subject of debate, 
it may be well to set forth the advantages of the former 
method in this review. 

The initial cost of individual motors, silent chains, 
starting switches and electric wiring may be slightly 
more than the line shafting, hanger pulleys, hanger 
planks, belting and electric wiring necessary for group 
drive; but the maintenance and depreciation should be 
considerably less for individual drives. But also weigh 
in the balance the convenience with which machines can 
be placed to obtain the best light for the workman, and 
to take advantage of the least floor space. That pro- 
duction increases as a direct result of the installation 
of this method of drive is a proven fact, however much 
this may be disputed. Should production be needed 
from one machine, it should not be necessary to run 


three or four others, with the resultant loss of power. 
Consider, also, that individual motors will act as a 
safety device in the event of machine breakage; usually 
the resultant overload will blow a fuse on the motor, so 
that instead of three or four machines being down, only 
the one is out of operation. The cleanliness and perfect 
lubrication possible with Silent Chain drive is not an 
item to be forgotten, and to use an old and worn prov- 
erb: “Last, but not least,” the silent chain drive is as 
tlexible as a belt, as positive as a gear, and more effi- 
cient than either. 


At the beginning of this article something was said 
about the romance the title called to mind. It may be 
of interest to know that modern chain power transmis- 
sion has its inception in the little town of Belle Plaine, 
Iowa, not much more than fifty years ago. William 
Dana Ewart, of the firm of Ewart & Gore, owners of 
the town implement store, conceived the idea of a de- 
tachable chain link which could be repaired in the field. 
Like many good ideas, it came to him in Church. He 
could hardly wait for the pastor to end his sermon— 
Ewart knew that he was on the right track for the solv- 
ing of drive troubles, which had cost farmers untold 
hours of lost time in the field. That afternoon he took 
his trusty Barlow, a piece of wood, and began whittling 
his first crude model of the idea. Ewart had solved the 
problem. All the trials and tribulations a young in- 
ventor has to meet were met and overcome by Ewart, 
with the result that in 1875 the Ewart Manufacturing 
Co. was born. All of this may seem a far cry from the 
present-day problems of power transmission, but it is 
the beginning, and a part of the romance in back of the 
convenience and economy of individual silent chain 
drives, as perfectel by the Link-Belt Co., who are this 


LEWIS CUTTER 


FOR 
Beans, Okra, Celery, Rhubarb 


Alttention, Mr. Canner:- If your cutter does not cut old and 
stringy beans clean, then you should have a Lewis 
Cutter, which cuts perfectly. 


We also build; Pineapple Peelers, Corers, Sizers and Slicers, Power Can 
Testers for any size cans, up to 5 gallon Oil Cans. 


E. J. LEWIS Middleport, N. Y. 
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“Tf it’s used in a Cannery 
--- We sell it.” 


PLAN 
COMPLETE INSTALLATIONS 


MANUFACTURE FULL LINES OF CORN, 
PEA, TOMATO, FRUIT MACHINERY 


Extend Field Service gratis 
during the canning season. 


Sell complete equipments guaranteed 
to deliver satisfactory results 
—or money back. 


Sprague-Sells Corporation 


General Sales Office 
500 N. Dearborn St. Chicago, Ill. 


Western Sales Dept. 


a Buffalo =..Ji) 14 Stockton Ave., San Jose, Calif. 


ASSOCIATED FACTORIES 


Peerless Husker Co., Inc. Buffalo, N.Y. 


Sprague-Sells and Peerless Canning Machinery 
is built in the modern plants illustrated above. 


| OYSTER STEAM BOX 
| “Bred for 


| Perfection— 


—By Individual 
Plant Selection” 


With improved sliding doors, 


ll doing away with the hinged 
Te S tracks, giving increased service 
Edw. Renneburg & Sons Co. 
Reg. Trade Mark MACHINE AND BOILER WORKS 
Breeders and Growers 2639 Boston Street Baltimore, Md. 
Chicago 


ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE MARYLAND 
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year celebrating the fiftieth anniversary of the found- 
ing of the Ewart Manufacturing Co., the progenitor of 
the Link-Belt of today. 


The fundamental value of this invention during the 
fifty years has been and is today of incalculable im- 
portance to industry. No important change has been 
made. It has been the stimulus, however, for the de- 
velopment of the many types of conveyors and power 
transmission chains. Among these developments, the 
silent chain ranks high in point of efficiency, adapta- 
bility, reliable and economical performance. 

It does not need any considerable exploitation. 

Silent Chain has an acknowledged place in industry, 
and a wider field of application will be found as oper- 
ating engineers study its advantages and possibilities. 


FARMERS’ PLANTING INTENTIONS FOR 1925 


By John S. Dennee, Agricultural Statistician 
March 20, 1925 


ARMERS of the United States expect to plant 20,- 
250,000 acres of spring wheat this year, an in- 
crease of 14 per cent over that planted last year, 

according to an estimate of the United States Depart- 
ment of Agriculture, based on intention-to-plant reports 
received as of March 1, 1925, from many thousands of 
farmers. 

Other estimates of intended acreage include: Corn, 
increase of 2.3 per cent over last year; oats, increase of 
5.6 per cent; barley, increase of 23 per cent; hay, same 
as last year; potatoes, decrease of 4 per cent; sweet 
potatoes, increase of 29.5 per cent; tobacco, increase of 
10 per cent. 

Farmers who are intending to produce corn in ex- 
cess of their own feeding requirements should not ex- 
pect to receive as high a price for their surplus as has 
prevailed for the 1924 crop. 


ESTABLISHED IS56 


PHIL.EMRICH, 


CANNERS'»° PACKERS 
KNIVES -APRONS-AN 

SUPPLIES 


824 MAIN ST. CINCINNATI,O.U.S.A. 
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Yields of hay in 1924 were larger than usual, and 
production was the largest on record. Stocks on hand 
March 1, 1925, were big. 

Potato growers are planing to reduce the acreage 
of potatoes for the country as a whole. 

Practically every State that grows sweet potatoes 
to any extent indicates a marked increase in acreage. 

Intentions-to-plant of Maryland farmers are given 
as follows: Corn, 8 per cent increase; oats, 25 per cent 
increase; barley, "40 per cent increase ; potatoes, 10 per 
cent decrease; sweet potatoes, 25 per cent increase; 
tobacco, 12 per cent increase; tame hay, 1 per cent de- 
crease. 

Intentions-to-plant of Delaware farmers are given 
as follows: Corn, 3 per cent increase; oats, 40 per cent 
increase ; potatoes, 20 per cent decrease; sweet potatoes, 
30 per cent increase; tame hay, 1 per cent increase. 

The purpose of this statement is to furnish infor- 
mation which will enable farmers to make such further 
adjustments in their 1925 planting plans as may seem 
desirable. It is not a forecast of the acreage that will 
actually be planted—simply an indication of what farm- 
ers had in mind to plant at the time they made their 
reports, on the average date of March 1, 1925, compared 
with the acreage grown in 1924. 


WELL-KNOWN GLUE MAN NOW WITH ARABOL 
MANUFACTURING CO. 


HE many freinds of Mr. L. G. Phippen will be in- 
I terested to know of his recent connection with 
the Arabol Manufacturing Co., largest manufac- 

tures in the world of liquid and dry adhesives. 
Mr. Phippen is now a member of the Arabol staff 
of representatives covering the Middle Western cus- 


MR. CANNER: 


~ 


yy TRUCK The season's tomato pack has practically 


been all sold. Canners are going to try 

“ag 7 / for a large pack in 1925. Contract for your 

Shoe 56 baskets early. Write us for delivered 

prices now. Prices always advance as 

demand i increases. We make the baskets- 
/, 


y R. A. WOODS LUMBER CO. 


302 So. Produce Bidg. 
NORFOLK, VA. 


24147 
(Night) Berkeley 200 


Not made to meet competition Phones 


Made to beat competition 


Start the Canning Season Right 
by Purchasing a 


Souder Continuous Cooker 


that will handle No. 2’s, No. 214 & No. 3’s at the same 
time or separately. 


Take advantage of the steam and labor saving quali- 
ties. Also the simplicity and ease of operation. This 
cooker stands for maximum quality at minimum price 


Write us for catalog. We shall be very glad to help you 
to know more about the Souder Cooker before buying 


this year 
SOUDER MFG. CO. 


Bridgeton, N. J. 
SPRAUGE-SELLS CORP. 


SPAULDING & CO. 
Chicago-Baltimore. 


514 Arch St., Philadelphia. 
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THE INDIANA KERN FINISHER 


All metal. Satisfies the most exacting demands of 
any packer. Is of sanitary construction through- 
out. Monel Metal used onthe screen, under pan, 
and hood. Shaft of Tobin Bronze. Supplied 
with packing gland. A special washout plug is 
also now a part, with other added features. Has 
an increased capacity of 35% 


Kook-More Koils 

Indiana Pulpers 

Indiana No. 10 Fillers 
Tomato Washers 

Spice Buckets 

Enameled Lined Pipe 
Enameled Pails & Pans 
Copper Steam Jacketed Kettles 
Indiana Chili Sauce Machines 
Steam Crosses 

Fire Pots 

Steel Stools 

Pulp & Catsup Pumps 

Wood & Steel Tanks 


Indianapolis, Indiana, U. S. A. 


Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 
Coast Representatives 


S. O. Randall’s Son 
Baltimore, Md. 
Eastern Representative 


Patented 
THE MORRAL CORN HUSKER 
either 


Single or Double 
The fastest and best husker on the market. It has an automatic ear 
placer that places the ear at the proper place and careless feeders will 
not waste corn and it will save agreat deal of corn overany other husker. 


Patented 
THE MORRAL CORN CUTTER 
either 
Single Cut, Double Cut or Split and Cut. 

The Morral Corn Cutter is very simple in construction and is the most 
durable and best cutter on the market. It has a positive feed and will 
not clog up like other cutters when cutting nubbins and small ears. It is 
furnished with attachments for cutting Golden Bantum Com, and it is the 
best cutter for cutting Bantum Corn. 


Patented 
THE MORRAL LABELING MACHINE 


The Morral Labeling Machine is built of iron and steel, driven by 
motor or hand power, large capacity, and guaranteed to do satisfactory 
work, We can save you money. It will pay you to write at once for 
our new catalog for prices, list of users, and further information. 


MORRAL BROTHERS 
Morral, Ohio. 
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tomers. Besides the Cicero plant, the Arabol Company 
operates one of the largest individual factories in 
Brooklyn, N. Y., and another factory at Brampton, 
Ont., for the convenience of the Canadian trade. The 
company’s executive offices are at 100 East 42nd street, 
New York City. : 


Mr. Phippen’s long experience in the adhesive field 
has ably fitted him for his important work with the 
Arabol organization. He was formerly connected with 
the Williamson Company of Chicago, and with the 
Glucol Manufacturing Co. for about 12 years. Mr. 
Phippen has a large number of friends in the trade who 
will be glad to learn of his new connection and wish 
him every success. 


BUREAU OF CHEMISTRY DEVISES NEW CITRUS 
PECTIN METHOD 


HOUSANDS of tons of residue from the manufac- 
ture of citrus by-products are discarded each 
year. According to the United States Depart- 
ment of Agriculture, from 1.5 to 3 per cent of such 
residue, depending upon the ripeness of the fruit, is pec- 
tin, a valuable constituent for use in the manufacture 
of jellies of all kinds. Realizing the great possibilities 
of turning this waste product into profit, the Bureau of 
Chemistry undertook a study to devise methods of re- 
covering the pectin from the lemon, orange and grape- 
fruit residue. 


The principal source of pectin for cummercial use 
in making jellies and marmalades has been apple 


_pomace from vinegar factories. 
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The simple method of 
producing pectin from apple pomace was not applicable 
to the citrus by-products, however. The oils and bitter 
principle in citrus peel impart a disagreeable bitter 
taste to the product, making it necessary to either re- 


move them or precipitate the pectin from the solution. 
In the course of the study a successful method for pro- 
ducing the citrus pectin on a commercial scale was 
evolved. The results of the study and the methods 
used are discussed in Department Bulletin 1323, just 
issued by the United States Department of Agriculture, 
Washington, D.C. A copy may be secured upon request 
as long as the supply lasts by writing to the depart- 
ment. 


Are You Loosing Money 
By Using Field Crates? 


We do not know of a sing’e 
canner who has used the % 
field Hamper who has changed 
back to crates. 


Our long list of pleased custom- 
ers is our best salesman. 


Write us for particulars. 


Planters Mfg. Co., Inc. 


Portsmouth, Va. 


5g Field Hamper 


& 
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The sanitary belt with the square mesh. Used for all conveying purposes, on Sorting Tables, 
Scalders, Washers and Exhausters. Made any size. 


dealer doesn’t handle, write for catalogue and prices. 


Easily cleaned and durable. If your 


MANUFACTURED BY 


LA PORTE MAT & MFG. CO. La Porte, Indiana 
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TEGHER. 


HE HOUSE? 
We. excel Our Labels 
in‘Designs | are the Highest Standard 
of Artistic erit forCommercial Value. 


Ask for our Superior Line for your Fancy Grade. 


Stecher Lithographic ©. 
IReochester, NYY. 


Zastrow Hydraulic, Steam Impelled Improved Process Kettle or 


Circle Crane, radius up to 18 ft. 


MADE BY 


Foot of Thames St., 
BALTIMORE, MD. 


Steam Boxes 


ZASTROW’S PROCESS ROOM EQUIPMENT 


es Process Crates, Standard 3, 4& 
Retort 40 72 d oth ‘ 
sizes. 5 tiers. Also Special Sizes 


ZASTROW MACHINE CO., Inc. 


at 


28 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


FOR SALE—We manufacture and sell to the can- 
ners, Hand Pack Filling Machines for No. 10 cans. In- 
spection, grading, drainage tables (used on peeled to- 
matoes only), and Can Conveyors. Circulars and prices 
on request. Frank M. Wright Co., Olean, N. Y. 


FOR SALE—Locomotive Type Boilers. 

80 H. P., 100 Ib. 

85 H. P. A. S. M. E., 150 Ib. 

80 H. P. on wheels, A. S. M. E., 125 lb., New 

2-125 H. P. A. S. M. E., 125 lb. 

4-125 H. P. Ames Empire A. S. M. E., 125 lb. 

Upright Boilers, new and used, almost every size, 
from 4 to 100 H. P. 

LOUIS A. TARR, INC., N. W. corner Sharp and 
Conway streets, Baltimore, Md. 


FOR SALE—1 Ayars Tomato Washer. 
1 New Type, Rotary, Peerless Tomato Washer. 
1 Sprague-Low Pulping Machine. 
3 1,000 gallon Copper Coils, Traps and Tanks. 
1 Kern Finisher. 
Kemp Bros. Pkg. Co., 505 Peoples Life Bldg.,Frankfort, Ind. 


FOR SALE— 
1 Kern Finisher. 
1 Blancher. 
1 4 sieve Colossus 
1 No. 10 Continuous Cooker. 
Address Box A-1297, care of The Canning Trade. 


FOR SALE—2 Peerless Rotary Tomato Washers, 
latest models, used two seasons, in elegant condition. 
Wire or write for prices. Canning Machinery Ex- 
change, 409 Marine Bank Bldg., Baltimore, Md. 


FOR SALE—2-11’ Huntley Blanchers used one year. 
Berlin Canning Machinery Works. 
Berlin, Wisconsin. 


FOR SALE— 


Lewis String Bean Cutter 
Townsend Bean Cuttea 
Guykendall Mixer 

Corn Worm Conveyor 

6 Pocket M & S Corn Cooker-Filler 
Wooden Cyclone Pulper 

Sprague Continuous Tomato Steamers 
Sprague Metallic Pea Picking Tables 
Invincible Pea Cleaner and Picking Table 
Elgin Filler 6 oz. to 32 oz. 

Karl Kiefer Filler 

Knapp Labeling Machine for No. 2 cans 
Several Burt Labeling Machines 

Several Burt Boxers 


Write, wire or phone for prices. 


Canning Mantiney Exchange, Marine Bank Bldg., 
Baltimore, Md. 


FOR SALE—Gravity Roller Conveyor. 

26’’ wide 10 & 12’ lengths. 

24’? ball bearing wood rollers. 

4’’ center to center. 
Will quote unsual price if sold before removal from present 
location. 


Louis A. Tarr, Inc., Sharp & Conway Sts., Baltimore, Md. 


FOR SALE—1 No. 12 Mount Gilead Cider Press. 
1 Farquhar Cider Press. 
10 Coons Mabbitt Parers. 
1 Beach Russ Vaccum Pump and Tank. 
37 Tinned Slat Crates 32’’ x 10’’ 
1 Hand Driven Burt Labeling Machine. 
A number of tables, pratically new for peeling or slicing 


fruit. 
Thomas & Co., Frederick, Md. 


FOR SALE— 


5 Sprague Model M. Cutters 

4 Cabbage Coring Machines 

1 Smith Kraut Machine 

6 Redwood Tanks 14’ ft. diameter, 12 ft. high 


Address Box A-1313 care of The Canning Trade. 


FOR SALE— 


1 60 H. P. Upright Boiler 
2 Zastrow Closed Kettles with 12 crates 
1 12 H. P. Upright Engine 
2 Morral Double Cutters 
All in No. 1 condition. 
D. E. Price & Son, Darlington, Md. 
Phone: 1-F-6 Darlington. 


FOR SALE—1 No. 3 Knapp Labeler and Boxer, good 
as new. Used to label less than 40,000 cases. Reason for 
sale-factory burned and out of the business. Price $500.00 
Frankford, Delaware. 


Asa Bennett, Frankford, Del. 


FOR SALE— 


8 Coons Paring Machines (overhauled) 

3 Berlin Galvanized Pea Hoppers 30x60 round, cap- 

acity 7000 lbs. Peas, 6’’ cut off (never used) 

1 23 lbs. Knapp Boxer, nearly new. 

1 Haller Fruit and Berry Washer. 

1 Van Enwyck No. 10 Apple Filler. 

1 Side Crank Steam Engine 10 x 14-35 H. P. 
All above machinery in excellent operating condition and 
prices are reasonable. 

Address Box A-1312 care of The Canning Trade. 


FORISALE—Ata bargain price, Four 40 x 60 Zastrow 
Retorts in perfect condition. 


Geo. W. Ward, P. O. Box 482, Norfolk, Va. 


April 6, 1925 


FOR SALE---2 Sprague All Purpose Pea Blanchers, pur- 

chased in 1919. . 

1 Swivel Cage Washer to feed Collossus Pea Grader, 

purchased in 1919. 

4 Hamachek Viner Feeders. 

5 Aprons for Scott Viners, one almost new. 

1 No. 12 Pea and Bean Filler for No. 2 cans, purchased 

from Ayars Machine Co. in 1919. 

11 bushels Rice’s Market Garden Pea Seed. 

1 40h. p. Sinker Davis Steam Engine, almost new. _ 
Write for full description and prices. Will sell cheap if 
sold at once. Gaston Canning Co., Gaston, Ind. 


FOR SALE—% brace tomato baskets. 
your station in carload lots on application. 
W. E. Robinson & Co., Bel Air, Md. 


Price delivered 


FOR SALE— 
One Karl Kiefer Bottle Washer and Sterilizer. 
One Catsup Pre-heater, 12 feet long. ; 
Allin first class condition, used only 30 days. Address, 
Alexandria Packing Corp., Alexandria, Ind. 


Machinery—Wanted 


WANTED—Max Ams No. 128 Seamers. 
serial number, equipment, cendition and price. 
United States Can Co., Cincinnati, O. 


State 
The 


WANTED—2 ‘‘Wonder Cookers’’ for Nos. 2 and 3 cans, 
state capacity condition and lowest cash price. 
Address Box A-1293 care of The Canning Trade. 


WANTED—Two Large Hydraulic Cider Presses. 
The C. H. Musselman Co., Biglerville, Pa. 


WANTED—Party having extensive connections with 
Eastern grocery chain store buyer would take financial in- 
terest and sales management of canning concern packing 
staple lines. Give details first letter. Satisfactory references. 

Address Box A-1301, care The Canning Trade. 


WANTED—1 Townsend No. 2 Bean Cutter. 
in good condition. 


Address Box A-1311 care of The Canning Trade. 


Must be 


WANTED—One No. 7 Sprague Corn Silker. 
age, condition and price. 
1 Ayars plunger type liquid filler for No. 10 cans. 
20 4 tier proces crates. 
Address Box A-1314 care of The Canning Trade. 


State 


For Sale—Seed 


FOR SALE—Burpees Stringless and Giant Stringles 
Green Pod Beans. Prices on application. 


W. E. Robinson & Co., Bel Air, Md. 


FOR SALE—100 Bushels Alaska Seed Peas grown 
by Clark, of 1924 crop. 25 Bushels Burpee’s String- 


less Bean Seed. The Torsch-Summers Co., Baltimore, 
Md. 
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FOR SALE—We have grown several million tomato 
plants under glass and are now spotting into cold frames. 
We have a surplus over our own needs and could arrange to 
spot and grow these surplus seedlings and have them ready 
from the first tothe 15th. of May. Varities growing are 
Landreth, Bloomsdale, Red Rock and Greater Baltimore. 
Prices quoted on application. 


G. L. Webster Canning Co., Cheriton, Va. 


FOR SALE—About 300 bushels Leonard Seed Com- 
pany’s Best Alaska Peas, 1924 crop. 
Will make attractive price F. O. B. New Freedom, Pa. 


Chas. G. Summers Jr. Inc., Henderson’s Wharf, Baltimore, 
Md. 


FOR SALE—90 Bushels Rogers Winner Pea Seed, 1924 
crop, grown by Rogers Bros. Seed Company. 375 bushels 
Rogers Green Admiral Pea Seed, 1924 crop, grown by 
Rogers Bros. Seed Company. Bags extra at cost. 

Address Box A-1306 care of The Canning Trade. 


FOR 3ALE— 
400 lbs. Connecticut Country Gentleman Seed, 20 cts. 
lb. 
1000 No. 3 Wood Shooks, 12 cts. each. 
F. O. B. Mason, Ohio. 


The Mason Cang. Co., Union Central Bldg.. Cincinnati, 
Ohio. 


FOR SALE— 
1200 lbs. Rogers Golden Bantam Corn Seed, 10 cts. 
per lb. 
7000 lbs. Rogers Winner Pea Seed, 15 cts. per lb. 
6500 lbs. Green Admiral Pea Seed, 16 cts. per lb. 
Terms; S.D-B.L F.O.B. New York State factory. 
Address Box A-1310 care of The Canning Trade. 


FOR SALE—55 bushel Stringless Refugee Bean Seed. 
Write for price. 


Edgett-Burnham Co., Newark, N. Y. 


Seed—Wanted 


WANTED—20 Bushels Rogers Improved Kidney Wax 
Bean Seed. 


Address Box A-1307 care of The Canning Trade. 


For Sale—Factories 


FOR SALE—The canning factory known as the Serto Pkg Co., 
located at Centreville, Queen Anne County, Maryland, built along 


side of the State cement road with two acres and twenty-four one 
thousands of land. ~ 


It consists of a frame building two stories high 50 x 150 feet. It 
has a concrete foundation and concrete floor, separate building for 
three boilers, two 150 H. P., five years old, and one 250H. P., one 
year old. Railroad siding on the Baltimore & Atlantic R. R. and the 
Pennsylvania Railroad half a mile from the factory. 

Large acreage of tomatoes obtainable from loca] farmers, factory 
delivery and within a radius of 10 to 15 miles. with railroad delivery, 
additional acreage can be contracted. This territory also grows in 
abundance Sweet Corn, Peas and Fruits. 

Labor obtainable is sufficient and reasonable. 


The location is considered a fine tomato growing district with 
good shipping and general facilities. 


The plant being equipped with two large vacuum pans, could be 
turned into a condensed milk station at small expense, as abundant 
supply of milk is available in this territory. 


Write for further details and conditions. 
Scaramelli & Co., Inc., 379 Washington St., New York City. 
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FOR SALE— 


The Plant of The Southland Citrus Products Co. of 
Penn Yan, N. Y., Inc. (Formerly Eadies Preserving Corp) 
will be sold at public auction April 14th, 1925 at 2 o’clock 
P. M. in front of the Benham House, Penn Yan, N. Y. 
This Plant is equipped with a 125 H. P. boiler, electric ele- 
vator ete. It has a frontage of 112 ft. on Clinton St. and a 
depth of 250 ft. along the Pennsylvania Railroad, Also the 
following equipment is offered cheap at private sale: 

2 Steam Jacketed Cooking Kettles 

1 World Labeler 

1 Kern Lightening Finisher 

1 Wine Press & Press Cloths 

1 Bottle Washer 

2 Warehouse Trucks 

2 Taylor Cooking Thermometers 

2 Five H. P. Electric Motors 
Quantity of Belting Shafting, Pulleys, Glass ware, Cartons 
& Cases. 

For further information address 
M. F. Buckley, Trustee, 
Penn Yan, N. Y. 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED - One of our German customers near Berlin desires a 
factory manager who has an all around knowledge of fruits, vege- 
tables. conserves. jellies, condensed soups. ketchup, chili sauce, etc. 
Knowlede of German desirable but not essental. Permanent posi- 
tion assured to good man. State experience, compentation exyect- 
ed, references. 


Max Ams Machine Co., 101 Park Ave., New York City. 


WANTED—Thoroughly experienced man for setting-up and 
maintaining automatic can making machinery, expecially Max Ams 
68 AT Double Seamers, in general line factory. 

Address reply stating experience in detail to Jas. D. Glunts & 
Co.. 68 Devonshire St., Boston, Mass. 


WANTED—Superintendent Processor for Mexico, able to pack 
full line of vegetables, fruits and table condiments. State exper- 
ience. All information confidential. 

Address Box B-1309 care of The Canning Trade. 


WANTED—Experienced man capable of installing corn ma- 
chinery, and familiar with the process of canning it. Immediate 
employment. 

Address Box B-1303 care of The Canning Trade. 


WANTED—Man who understands the canning and processing 
of peaches; and understands installing machinery, knows how to 
operate closing and labeling machines. State other lines you can 
pack. Give age and experience. 

Address Box B-1315 care of The Canning Trade. 


Situations Wanted 


POSITION WANTED—As manager and processor, 20 years ex- 
perience. Complete knowledge of packing quality fruits, jellies, ve- 
getables, catsup, sauces and full line fancy brands Used to effici- 
ently handle large plant and help. Salary $3,000 year. A-1 refer- 
ences. 


Address Box B-1303 care of The Canning Trade. 


POSITION WANTED—Young man, now managing fruit and 
vegetable canning plant, wishes to make a change, would like to 
locate with a company that can offer a permanent proposition that 
willlead to advancement. 

Address Box B-1305 care of The Canning Trade. 


WANTED—Position as Superintendent-processor. Extensive 


experience as fine Corn packer, whole grain or otherwise. Best of 
Address Box B 1302 care of The Canning Trade. 
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CAN PRICES : 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 


Pave you acopy? A letter addressed to 
Room 1358, 120 Broadway, New York 
City, will bring one to you promptly. 


American Can Company 


GREEN PEA VINERS 


Viner Feeders. 
Under Carrier Separators 
“Ask the men who use them.” 
CHISHOLM-SCOTT CO., 
387 E. Broad St, Columbus, Ohic. 


3 Status of 
C. THe Can 
Ustry 
. 
American Can 
NEw y, Compan 
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Baltimore (unless otherwise noted) and subject to the customary discount for cash. 
higher prices for their goods; some few may take less for a personal reason, but these priees represent the 


general market at this date. 


Baltimore figures corrected by these Brokers: 


(*) lloward E. Jones & Co. 
Canned Vegetables 


ASPARAGUS*—(Callfornia), 


MY. 
White Mammoth, No. 2%.....-. 4-10 4.75 
White Mam., Peeled, No. 2%.. Out on 
Green Maminoth, No. 3-85 
White, Large, ING: 
White, Large, Peeled” No. 2%.. Out v5 
Green, Large, No. 2%.......... Out 4. 
White, Medium, No. “110 
Green, Medium, No. 2%....... 
White, Small, No. 
Green, Small, No. 2%........6. Ot 3.65 
Tips, White, Mam., No. 1 sq.. 4.20 4.75 
Tips, Green, Mam., 
Tips, Green, Small, No. 1 sq... 3.40 3.75 
BAKED BEANS+ 
In Sauce, NO. -85 
Tri Leo 1.59 
BEANS} 
String, Standard Green, No. 2.. ...- 
String, Standard Green, No. 10. .... siete 
String, Stand. Cut White, No. 2 .... 1.20 
Stringless, Standard, No. 2..... 
V e ax, andar 
White, Wax, Standard, No. i0.. .... 1.20 
Limas, Extras, No. Out 
Limas, Standards, No. 
Red Kidney, Standard, No. 2.... .87% 1.90 
BEETS+ 
Small, Whole, No. 3.........+.. Out 
Standard, No. Out 
CORN? 
Std. Everg’n, No. 2, f. 0. b. Balt. ..... 1.50 
Std. No. 2, .f o. b. Co . 
Std. Shoepeg, No. 2, f.0.b. Co.. 1.50 1.60 
Std. Shoepeg; No. 2, f.o.b. Balt.. 1-50 Out 
Std. Sh’peg, No. 2, f.0.b. Co. 1.55 1.75 
Fancy Shoepeg, f. 0. b. factory. 1.60 1.75 
Std. Crushed, No. 2, Baltimore. 1.50 1.55 
Std. Crushed, No. 2, f. 0. b. Co. 1.50 = 1.50 
Ioxtra Std. Crushed, t.0.b. Co. 1.60 1.65 
Ex. St. Cr’d, No. 2, f.o.b. Balto. 
Extra Standard No. 2. - 
Standard Western, No. 2....... +--+. 1.55 
HOMINY¢ 
Lye, No. 3.. 
Standard, Split, No. 10......... 3.50 %3.40 
MIXED VEGETABLES FOR SOUP¢ 
12 Kinds, No. 10... 450 5.20 
OKRA AND TOMATOESt 
Stanfierd, M6. Cut 
Standard, No. Out Out 
PEASt{ 
No. 1 Sieve, 2s, f. Bag b. factory.. 1.60 %2.50 
b. Baltimore 1.90 _.... 
No. 2 Sieve, 2s, b. factory... 1.45 *%2.10 
f. o. b. Baltimore 1.45 “irae 
No. 3 Sieve, 2s f. ‘o. b. factory. 139 *1.50 
b. Baltimore 1.25 cra 
No. 4 Sieve, 2s, x b. factory... 1.15 
f. o. b. 
No. 5 Sieve, 2s, t o. b. Balto.. Ow 
Seconds, 88 Out Mut 
Standards, 1s, No. 4 Sieve. Out 
. Sifted, 1s, No. 3 Sieve.... _-90 . 
. Ex. Sifted, No. 2 Sieve... 1.10 1.20 
Fancy Petit Pols, 
PUMPKINt¢ 
Standard, 8, factory....... .95 
SAUERKRAUTt 
Me. 10 -90 
Standard, No. 2%.. -90 1.10 
Standard, 95 1.10 
Standard, No. 10... 
SPINACHt 
Standard, NO. 1.40 1.55 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 


(t) Thos. J. Meehan & Co. 


****Many canners get 


(+) Jos. Zoller & Co., Inc. (§) A. E. Kidwell & Co. 


New York prices CO rrected by our specia! Correspondent. 
CANNED VEGETABLE PRICES—Continued 


Standard, No. 4:50 5.25 
California, No. 1.70 
NG. 10s. 5.00 
O. B. Factory 
Balto. N. Y¥ 
Green Corn, Green Limas...... Wu! Son 
With Dry Beans, No. 2......... 1.40 1.45 
INGW CORE LUG 
POTATOESt 
. O. B. County 
Standard, No. ‘ f. o. b. county. 1.35 
Standard, No. 3, f. o. b. Balto.. 2.25 1.95 
Standard, No. 3, f. o. b. County 2.25 see 
Standard, No. 10, f.o.b. County Out 6.25 
TOMATOES} 
Fancy, No. * f.o.b. Baltimore. Out Out 
Jersey, No. 10, f.o.b. Factory.. . Ont 
Std., No. 10, f.o.b. Baltimore... 5.00 5.50 
Std., No. 10, pe o.b. County..... 5.00 5.50 
Jersey, No. -0.d. County.... 
Ex. Std., Nee 
Standard No. 3, t.o.b. Baltimore 1.50 Out 
Standard, No. 3, f.o. County... 1.55. .... 
Seconds, ‘No. 3, f.0.b Baltimore 1.50 .... 
Standard 2s, f.o.b. Baltimore.. 1. 071% 1.17% 
Standard, No. 2, f.a.b. County. 
Seconds, 2, f.0.b. Baltimore .... 
Standard 9s, f.o.b. Baltimore.. Ort Out 
Standard 1s, f.o.b. Baltimore.. -80 
Standard 1s, f.o.b. County.... .72% .80 
TOMATO PULP} 
Std., No. 10, f.0.b. Baltimore.. 4.00 5.40 
Standard No. 1 Trimmings..... -60 .80 
Canned Fruits 
APPLES* 
New York, No. ee 
Md., No. 3, f.0.b. Baitimore.... 1.25 1.35 
Pa., No. 10, f.0.b. Baltimore.. 4.25 .... 
Md., No 10, f.0.b. Baltimore...... Out 
APRICOTS* 
California Choice, No. 2%...... 2.75 2.80 
BLACKBERRIES§ 
Standard, No. 750 8.75 
Standard, No. 2, Preserved..... 1.70 1.80 
Standard, No. 2, in Syrup....... ....- are 
BLUEBERRIES 
Maine, No. pen 
CHERRIES§ 
Seconds, White, No. 2.......... 
Standard, Red, hg No. 2.... 1.35 Out 
Standard, White, Syrup, No. 
Preserved, ING: 1:35 Out 
Sour Pitted Ret, 
California Standard ee 2.85 2.80 
GOOSEBERRIES§ 
Stamdard, No. ee 6.75 
PEACHES? 
California Choice, No. 275 260 
California, Std., No. 2% Y. . 2.40 2.35 
Extra Sliced Yellow, No. 1...... 1.35 1.40 
Standard White, No. 2.......... Out Out 
Standard Yotlow, NO. cose Out 
Seconds, White, No. 2.......... Oat .... 
Seconds, Yellow, No. 2...... 
Stanéa-ds, White, No. 3........ 
Standards, Yellow, No. 3........ Out ae 
Extra Standard White, No. 3.... 1.75 1.85 
Extra Standard Yellow, No. 3. - 2.00 2.20 
Selected Yellow, No. 3 
Seconds, White, No. 3 Out 
Seconds, Yellow, No. es 1.40 
Pies, Unpeeled, No. 3.. 1.20 
Pies, Unpeeled, 200 
Pies, Peeled, No. Out 


Cohoe, Flat, No. 


CANNED FRUITS— Continued 
PEARS+ 


Eastern Pie, Water... 
Eastern Pie, Water, No. 10..... ve 


Porto Rico, No. 10...... 00 
PLUMS# 


NG. 
Black’ Syrup, No. 1... aaes 


RASPBERRIES§ 

Black, Water, No. 
Red, Water, No. 2.. 
Black, Syrup, No. 2. 
Red, ‘Syrup, No. 2.. 
Red, Water, No. 10:: 


STRAWBERRIES§ 
Extra Standard, Syrup, No. 2.. 1.90 
Extra, Preserved, No. 2.. 2.00 
Standard, Noi 1.50 
Extra, Preserved, No. i. 1.05 
Preserved, NO. 1.00 

Canned Fish 

HERRING ROE* 
' Standard, No. 2, Factory....... 1.95 

LOBSTER? 

Flats, 1 Ib., case, ‘ 1.70 


Flats, %4 Ib. case, 


Flats, 4% Ib, . 


Standards, 
Standards, 
Standards, 
Standards, 
Selects, 6 


Red Alaska, Tall, No. 1....... we 2.45 
Red Alaska, Flat, No. 
Cohoe, Tall, No. 1 
Cohoe, Flat, No. 1 aa 
Columbia, Flat, No. 1 eee 


Columbia, Flat, oO. 

Medium Red 1.40 
SHRIMP* 

Wet or INGE 


1.80 


Seconds, No. 2, in 
Standards, No. 2, in Wat ter.... . sees 
Extra Stds., No. 2, in Syrup.... 1.00 1.20 
Seconds, No. 3, in Water....... .- Out 
Standards, No. 3, in Water..... ope 
‘Standards, No. 3, in Syrup...... 1.50 1.75 
Extra Stds., No. 3, in Syrup.... 1.60 1.85 
PINEAPPLE#*? 
Bahama Sliced, Extra, No. 2... 2.15 Out 
Bahama, Grated d, Extra, No. 2. 2.00 Out 
Bahama Sliced, Ex. Std., — 2. Out Out 
Bahama Grated, Ex. 
Hawaii, Sliced, Extra, No iva 2.85 3.10 
Hawaii Sliced Standard, No. 2% 2.70 2.80 
Hawaii Sliecd, Extra, No. 2.. 2.35 2.50 
Hawaii Sliced, Standard, No. 2.. 2.35 2.35 
Hawaii Grated, Extra, No. 2... Out 2.10 
Hawaii Grated, Standard, No. i Out Out 
Shredded, Syrup, No. 10........ Out 
Crushed, Extra, No. 10......... 9.25 11.25 


SSRsassass 


SARDINES—Domestic, per Case 


F. O. B. Eastport, Me., 1924 pack. 
Tomato,: Carton........ 
Mustard, Keyless 
% Mustard, Keyless..... 
California, per case...... 


TUNA FISH—White, per Case 
California, %s, Blue Fin.. enue 
California, 18, Striped ...ccccee 
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Rust 
2.35 2/35 
9.25 9.25 as 
2.30 
2.10 
2.35 
1.35 
1.15 
6.75 
2 25 Raa 
Out 
3.75 : 
2.20 
OYSTERS* 
SALMON# i 
1.35 
3.65 
3.85 
3.70 
4.00 
7.50 
13.00 
15.90 
‘ 7.00 
1376 
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Allied [ndustries 


ESTABLISHED 1878 


The Markete 


BALTIMORE, APRIL 6, 1925 


WEEKLY REVIEW 


Buyers Not Quite So Confident About the Big Packs of 1925— 
Taking Some Spots and Some Futures in a Small Way— 
Pea Acreage Shows Reduction in Some Sections 
—Corn Futures Well Sold Up—A Slight 
Reduction in Spot Corn Prices— 

Tomatoes Are Lower. 


AVERING -Last week the buyers expressed their “deter- 

mination” not to buy further, either of spots or future 

canned foods, because they believed the prices would sag 
on spots and because they were convinced that the packs of 1925 
would be so generous as to practically insure very much lower 
prices than now prevail. This week they are not quite so con- 
fident of their position. On spots they are taking in, quietly, 
and in small lots, because that is about the only way that they 
can get most spot goods, anything that looks like a concession 
in price. Of course, that was all they ever wanted in spots, be- 
cause they know, as well as anyone else, that spot canned foods 
are so scarce as to make any reduction in price uncalled for. But 
they know, too, that a bluff such as this always brings some 
weak-kneed canner into the market with a concession, and so it 
pays them to make the “bluff.” 


And they are beginning to question their wisdom as prophets 
regarding the coming packs. Their batting average last year 
was decidedly below par, and they are not just certain that they 
have improved in that department by this time. They see re- 
ports from California that the pea acreage of that state has been 
definitely cut one thousand acres; they hear that the “Southern 
pea canners,” by which is meant the canners of the Tri-States 
territory, have reduced their acreage by several hundred acres 
in peas; and they feel much doubt, as do the canners, when they 
learn that much of the pea seed on the market, and some of it 
planted, is showing only 30 per cent germination. These indica- 
tions are definite and not in the line of speculation. And then 
comes the greatest of them all: will the season be perfect and 
the yields 100 per cent, as they have figured upon in their proph- 
ecy? And why? 

Not much wonder that they are getting weak kneed and are 
commencing to hedge by the placing of orders for futures, espe- 
cially when they find those future prices so near to cost as to 
practically eliminate risk. The change in the market this week 
may be altogether one of “feeling,” but just at this time that is a 
very important consideration. 


A consensus of opinion of some of the leading canners of 
this section, numbering about twenty, is that no matter what 
price-cut might be made it would not induce buying, either for 
spots or futures, and they are right. The buyers can say they 
do not want to buy, then leave them alone. They will come 


around. They are only just like headstrong or stubborn boys— 
the most disconcerting thing you can do to them is to agree 
with them! 


A recent cartoon we saw illustrates their position exactly. 
Father calls his son before him in the library as he sits smoking 


his cigar over the evening paper, and casually remarks that he 
understands son does not approve the way things are run in this 
house, and then father goes on to say that if son wants to run 
away to let him know in time, and father will provide him with 
warm clothes, good, stout shoes, ete.; but of course if he intends 
going tonight he will have to leave with what clothes he now 
has. Can you see son running away after that? All the can- 
ners have to do is to play the part of father, and they will soon 
see son buyer come down off his high horse. If the canners 
would only not respond so promptly to these bluffs they would 
save themselves money in saving the market. They might have 
to get up once in a while and hand a “wallop” to some of the 
ones who try to make them—try to persuade them—to fall for 
the bluff. But that exercise would do them good. 


ORN—Reports at hand seem to indicate a remarkably 
C well sold up condition on ’25 packed corn in every section 
of the country, with many of the canners withdrawn from 
the market. Corn “futures,” at least, are in very fine condition, 
with nothing to worry about. Spot corn has continued in good 
demand, not heavy, but a continuous call for it that is draining 
supplies to the low ebb. Baltimore, however, quotes spot corn 
at a 5c decline this week. Standard shoepeg is quoted this week 
at $1.50, standard crushed corn rules at the same figure. 
Apparently the canners are not having too much trouble 
getting their corn acreage, but are paying higher prices as a 
rule, ranging about as follows: Ohio—Stowell’s Evergreen, $12 
to $14; other styyles from $14 to $17. Iowa-Nebraska section— 
Evergreen, $10 to $12; Country Gentleman, $14 to $15. New 
York State—Evergreen, $12 to $14; Golden Bantam, $20 to $21; 
others, $15 to $16. Maryland has, not yet progressed far enough 
to say, the contention with the growers now being at about its 
top point It must be decided quickly, and it will be. 


OMATOES—The most notable event with regard to toma- 
I toes is the action of the Farm Bureau, the growers re- 
garding tomatoes and tomato canning, reproduced in this 
issue. The contention between canners and growers in the Tri- 
State region still persists, and it may be some little time before a 
conclusion is reached. The growers do not want “free-lance” 
growing, they want contracts, but at higher prices than the can- 
ners think they can pay. Certainly higher than they can pay 
and sell 2s standards at 90c or less. Ohio is paying $10 to $12 
per ton; Indiana, $12 to 14; Missouri-Arkansas section, $14; 
New York State, $15 to $17; Utah, $12, and California $12 to 
$14. 
Baltimore quotations on canned tomatoes range lower this 
week than last. No. 10s are now quoted down to $5; Extra 
Standard No. 3s at $1.70; Standard 3s, $1.50; Standard 2s, 
$1.0714; 1s at 72%c. Packs of 1925 are ruling about as last 
quoted, except for rumors of breaks in the prices of 2s, which 
are said to have sold below 90c. If they have the canners will 
pay for the jig. But here again the uselessness of cutting prices, 
because these cuts do not induce good buying. 


EAS—The striking thing about peas is that the record- 
breaking acreage in 1925 may not materialize, first, be- 
cause the canners seem determined to reduce it, and secondly 
because poor seed stocks may cut, whether the canners want to 
or not. Much is being made of the holdings of ’24 packed peas. 
The jobbers are magnifying these, and some canners have 
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worked themselves into a scare about them, and for this reason 
are set upon a smaller production in 1925. The eastern acre- 
ages are pretty well planted, and are found some hundreds of 
acres short of last year. Other sections are just beginning 
planting. They have time to avoid-any possible trouble, because 
Nature might decide this year to come through with a big yield. 
Spot peas show a slight weakening this week, but the holders 
have confidence in their stocks and are not offering freely. It 
is the right way to cure the situation. Some of the heaviest 
pea consuming of months, before new packs, are yet ahead of us. 


RUITS—We are just itching to say that the “Peach Killer” 
F is conspicuous by his absence this season, and that all 

fruit crops look fine at this writing. They do; but as 
soon as we announce this we fear that old Boreas will swoop 
down and nip them badly, and then laugh at us. The spring is 
unusually early and the fruit buds are well developed. Apples 
in our mountain regions give great promise, and other fruits 
as well, but we have been bordering upon frosts for the past 
week, though up to date we have heard of no damage. The 
Northwest has come out with its fruit prices, and that great 
country can produce such fine fruits and so many of them that 
all fruit canners are beginning to turn to it as the leader. The 
spot market remains quiet with no changes in price. 

Spinach will soon be on the tables, and so far the crop has 
been making good progress. We have had good growing condi- 


tions as a rule, and the quality so far seen has been very good. 
Prices show no changes. 


NEW YORK MARKET 


THE CANNING TRADE 


Prices Unsettleda—A Change Taking Place—Tomato Market 
Rallying—Western Tomatoes Quoted Above Peninsula 
Packs—Corn Selling—Contrast in Prices of Spot 
and Future Corn—Peas Show More Activity. 

Sweet Potatoes Quiet—Asparagus 
Selling Well—Some Business in 
Northwest Fruits at New 
Opening Prices. 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


New York, April 2, 1925. 


HE Situation—The markets are in a transitory stage at the 

T present time, and as a result of this condition, prices are 

somewhat unsettled. The tail end of the 1924 pack season 

is in sight, and as a result, buyers are pretty much disposed to 

take their time, and operate only in a small way for their imme- 

diate needs. Thus, any extensive “bear” or “bull” propaganda 

falls upon deaf ears, and the usual market swings are conspicu- 

ous by their absence. Most jobbers and chain store distributors 

appear to be content to buy to fill in their stocks, and are not 
inclined to operate far in advance of their actual needs. 


Southern Tomatoes—The market for Southern packs has ral- 
lied somewhat following the depression during the closing week 
in March, but the season is too far advanced for much in the 
way of price developments. Jobbers’ stocks are not large, and 
they are buying in a small way to fill in, at quoted prices. The 
market for spots is held by most sellers at 72% cents for 1s, 
$1.07% for 2s, $1.50 for 3s, and $5.00 for 10s, f. 0. b. country 
cannery. The market for futures has likewise been rather slow. 
A fair amount of business has been booked by some of the larger 
canners, but uncertainty regardinig raw material costs this sea- 
son has been a deterring factor, and has held back some of the 
packers from more extensive selling. Peninsula canners are 
quoting 1925 pack tomatoes as follows: 1s, 57% cents; 2s, 90 
cents; 2%s, $1.80; 3s, $1.80: 10s, $4.15, all ner dozen, for stand- 
ard quality, f. 0. b. cannery. Baltimore city canners are quoting 
slightly higher than these prices. 

Western Tomatoes—Indiana packers are quoting futures to- 
matoes at $1.00 per dozen for standard 2s, $1.40 for 3s, with 
extra standards offering at $1.05 per dozen for 2s, $1.45 to $1.50 
for 8s, and $5.25 and $5.50 for 10s, <ll f. 0. b. cannery. Rather 
quiet buying is reported of Indiana packs, with buyers waiting 
to see what will develop in Missouri and Arkansas, where, it is 
expected production will be increased materially during the com- 
ing season. California standard 242s tomatoes in puree are re- 
ported available at $1.15 to $1.17% per dozen f. o. b. cannery, 
mainly at the latter price. 

Corn—More buying of Southern standard c =n was reported 
during the week. Packers are quoting $1.05 per dozen for stand- 
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ard crushed, f. o. b. cannery, this comparing with a price of $1.50 
to $1.55 per dozen for this quality for immediate shipment from 
the cannery. Southern canners appear to be going in more ex- 
tensively tor quality corn this year, and numerous offerings of 
fancy corn are reported from Southern packers Some of the 
fancy corn which has come out of the South during the past few 
years has been of surprisingly good quality to the buyers who 
believed that nothing in this line could be looked for excépt from 
Maine, New York or Minnesota, and the Southern fancy quality 
will get a wider distribution than ever during the coming season. 
Fancy quality shoepeg is being quoted at $1.35 per dozen for 
No. 2 tins by Maryiand canners. Fancy double.cut Evergreen is 
offering at the same figure. 

Peas More Active—More demand for Wisconsin peas has 
been reported during the past week, but buyers are still rather 
conservative, and are not buying far in advance of requirements. 
Canners are quoting standard 3s Alaskas at $1.15 per dozen can- 
nery, and although buyers are looking for stocks at 5 cents per 
dozen under this figure, it is not believed that they are meeting 
with any success. Buyers appear to be convinced, however, that 
unsold holdings of 1924 pack peas in Wisconsin are considerably 
larger than they have been led to suppose, and this has exerted a 
depressing influence upon the futures market. 

Southern Peas—There was a rather slow market for South- 
ern peas reported during last week’s trading. The spot situation 
had apparently eased off a trifle, with some holders rather 
anxious to do business. The market for futures was unaffected, 
however, routine trading being in evidence. 

Sweet Potatoes Quiet—Canned sweet potatoes have not been 
attracting much buying interest locally. More stocks have 
turned up at the canneries, but it is too late in the season for 
local buyers to operate in a large way, particularly in view of 
the differential between spot and future prices. For immediate 
shipment from Baltimore, offerings are reported at $2.25 for 
2's and 3s, and $5.90 for 10s. Futures are being offered at 
$1.40 per dozen for 2%s and $1.45 for 2s, both f. o. b. cannery. 

Sardines Firmer—Most of the California sardine canners 
have advanced the market for 1s oval sardines to $3.85 per case, 
but buyers report that offerings are still coming through from a 
few packers at the old price of $3.75 per case. There has been 
some improvement in demand, both for domestic distribution and 
for export. The market for Maine sardines has continued rather 
quiet, with prices firm and supplies well sold up. 

Tuna Slow—Although prices on 1925 pack tuna have been 
put out in a few instances, buyers have not been in the market 
for supplies in any quantity. Canners ideas on white meat 
tuna of 1925 pack are about $19 per case for 1s and 10s for 
halves, with striped halves offered at $6.00 per case. 

Bearish on Asparagus—Large buyers have been in the mar- 
ket for new pack California asparagus in rather large quanti- 
ties but were endeavoring to force vrices below opening levels. 
It was reliably reported that some of the packers had given 
slight concessions to large buyers, but the amount of the reduc- 
tions granted was not obtainable. According to trade rumor, 
some canners gave 5 per cent off, but representatives of Coast 
packers denied that the concessions were this large. The larger 
California packers have held firm at opening prices thus far. 
Prices named by the canners this year are more attractive for 
several past, largely due to a larger supyly of “grass” in Cali- 
fornia this year, and lower prices to the canners as a result of the 
heavier crop. 

Northwest Fruits—Although opening prices have been 
named on Oregon and Washington canned fruits by many can- 
ners, the volume of actual business which has been booked thus 
far has not been of large proportions. Most of the buyers are 
inclined to hold off and await the naming of prices by the Cali- 
fornia canners before they operate extensively on Northwestern 
packs. There has been some business booked on No. 10 berries, 
however. 

Fruit Exports—It is expected that export buying of canned 
fruits on the Coast this year will be a bigger factor in the situa- 
tion than for many years back. Foreign exchange rates have 
improved materially during the past year, and thus the barrier to 
larger export buying of American canned fruits has been largely 
let down. It is expected that British buyers will be quite active 
in the market for cherries, plums, apricots, pears and pineapple 
this season. Reports received from the Coast during the week 
indicated that auite a little spot business in canned fruits was 
being done for shipment to England. However, the quantities of 
canned fruits remaining unsold in the hands of the California 
packers were not large enough to permit of any real heavy move- 
ment abroad. 

Now Represent Van Camp—Wn. Hills, Jr. & Co. have heen 
appointed New York sale ssgents for the Van Camp Sea Foed 
Company The company, which is in the hands of a receiver, was 
formerly represented here by North & Dalzell. 
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CHICAGO MARKET 


Good Shipping Weather—Chicago the Convention City—Market 
Quiet—Wheat and Stocks Price Declines Affecting Mar- 
ket—Corn Holds Well—Peas Quiet—Tomatoes 
Dragging—Some Poor Tomatoes Seen. 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Chicago, April 2, 1925. 


OOD WEATHER—We have had ideal shipping weather for 
G canned foods all during the past week, and wholesale gro- 
cers have pretty well finished shipping all of their cumu- 

lated business, received while the weather was too cold to ship. 

This city is crowded with people visiting it transiently for 
business purposes, and it is also crowded with conventions of all 
kinds and every character. 

I think that Chicago is the greatest convention city in the 
United States. The larger hotels have conventions on their bul- 
letin boards constantly. In fact, there are so many conventions 
held in Chicago that the daily papers have quit regarding con- 
ventions as news, and give them very little attention or notice, 
devoting their space in preference to murders, divorces, hold-ups 
and dog fights. If they run short of such items, they play up 
similar occurrences in Baltimore, New York or elsewhere. We 
must have sensations in this town, at least the daily paper editors 
seem to think so. 

The reason that we have so many conventions in Chicago is 
because of our central location, our lake temperature, and be- 
cause the city is a big customer for nearly all manufacturing 
lines and a big source of supply for many lines, and, then, the 
Hotel facilities of this town are enormous, and her never-closing 
features of entertainment and amusement are constant, ranging 
from grand opera to prize fights and wrestling matches daily. 

The Market—The general market is rather quiet and has 
been so for a week, but there are indications of improvement, so 
the brokers state, and it is said that wholesale buyers are alert 
with inquiries for all lines of staples. 

The heavy decline in wheat which was quoted yesterday at 
$1.46 per bushel for May delivery, representing a decline from 
the highest point reached of 60 cents a bushel, an enormous 
reduction, has had a bad general effect on the market for every- 
thing, and it is thought that the end of the decline has not yet 
been reached. The slump in stocks has also had its influence 
upon the buying of wholesale grocers, and has brought to them 
cautions from their bankers, causing them to slow down on their 
buying. 

‘ Corn—Canned corn seems to hold its own better than the 
other staples in canned foods, and no standard grade No. 2 corn 
is to be had lower than $1.52%, f. 0. b. Ohio canneries. Extra 
standard No. 2 canned corn is firmly held at $1.60, f. 0. b. can- 
neries. 

Peas—Canned peas are quiet for spot sales, and very dull 
for future sales. I heard of a sale of sub-standard 2s peas, ex- 
warehouse, Chicago, at 90c per dozen. This lot of peas had been 
held for some time at $1.05, but the price could not be obtained, 
and the canner instructed the broker to submit best offer, which 
was done, and the lot, which was of poor quality, was closed out. 

Tomatoes—Canned tomatoes are dragging both for spots 
and futures. It was supposed that Indiana had cleaned up of last 
year’s pack and sold close on the 1925 pack, but as the market 
drags some reserved lots seem to come out of their hiding places 
and begin to flirt with the brokers and buyers. 

It is hard to get any canned tomatoes spot in the Eastern 
markets which are good enough for this market. The stocks in 
Virginia and Maryland are, of course, now greatly reduced, and 
the lots that remain unsold are, no doubt, the poorer qualities 
remaining after those States have sold the better lots. 

I saw samples today of some Virginia tomatoes in No. 2 
cans which were entitled to a premium as the worst I have eve 
seen for quality, and that is “going some.” 

The cans were not only slack-filled with tomatoes of irreg- 
ular ripeness, but each tomato in the can had big black ends, 
— had not been trimmed off, and their appearance was abom- 
inable. 


A canner who would pack and put such stuff on the market 
ought to be persuaded to quit and get a position in some city 
as a “white wings” street sweeper, or a garbage collector. 

The live stock market is in good shape, though wheat and 
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other grains are declining, and hogs, cattle and sheep are hold- 
ing up as to prices. 

A drought is threatened in Texas, and cotton has advanced, 
and the exportation of cotton in the bale has exceeded that of 
a a period ending March 1st more than 100 per cent, or 

ouble. 


The steel and iron interests are showing excellent statistical 
situations. 

Foreign exchange has reacted somewhat in the past two 
weeks, which is attributed to distrust caused by political dis- 
sensions in Europe. The tide of exportation of gold from this 
to other countries is enormous. Shipments of gold abroad since 
December have aggregated $165,000,000, while the imports of 
gold for the same period have amounted to only $4,000,000. 

Our hoarded stock of gold seems to be disappearing. This 
has brought about a general increase of bank rates for money. 

Employment has improved as the result of the open weather 
and the beginning of farming operations and of road building in 
the Southern States. 

The building industry is going strong, and there was in 
February an increase of one per cent in amount of contracts in 
the United States for building more than in January. 

_ .The automobile industry is being conducted more conserva- 
tively and is not absorbing as much capital as heretofore, and 
the industry is now selling its output closer up to production 
than formerly. 

Car loadings have been heavy, and the movement of freights 
by rail have shown a large comparative increase. The freight 
business of the railroads has not been diminished by the com- 
petition of trucks as has been predicted, for the freight business 
has increased in the year past, but the passenger traffic of the 
railroads has decreased 25 per cent in a few years past, which 
the managers of the railroads attribute to the competition of 
automobile travel. 

Altogether the business situation is satisfactory and safe, 
and there is no reason to think that the canning season for 1925 
will not prove profitable to canners and distributors. 


CALIFORNIA MARKET 


More Rain Needed—“Rain Maker” to Be Employed—Pea Acreage _ 
Less—Asparagus Sales and Packing in Full Swing—Low- 
ering Asparagus to Make It a Staple—An Aspara- 
gus Carnival April 18th—Pineapple Crop 
Coming on Well—Vessels Leave for 
Salmon Operations—Coast 
Notes. 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


San Francisco, April 2, 1925. 


HE Crops—Rain is again badly needed in California, and 
I crops in some places are commencing to suffer from lack 
of moisture. In the San Joaquin Valley farmers have 
joined in a pool and a fund of $8,000 has been raised to secure 
the services of a “rain maker” who has won a name for himself 
throughout the West. San Francisco is the only station in the 
state whose rainfall for the season has been up to normal, and 
some communities are woefully behind. Los Angeles, for ex- 
ample, has had but 4.32 inches at this writing, as compared with 
a normal of 13:57 inches, and a precipitation of 5.15 inches to a 
corresponding date last year. esno and San Jose are about 
one-third below the normal, but have had more than was the case 
at this time last year. February was a wet month in Northern 
and Central California, and crops have been in fine shape until 
lately, when warm weather commenced to dry the soil rapidly. 
The spinach crop is largely harvested, but a shower would be 
of great benefit to the remainder of the crop, as well as to peas. 
The packing of asparagus is under way and a rain would like- 
wise be of immense value to this crop. 

Pea Acreage Less—Packers are interested in recent an- 
nouncements which indicate that the canning pea acreage in 
California this year will be more than a thousand acres less than 
in 1924, being 4,225 acres, as compared with 5,415 acres last year. 
With satisfactory growing conditions during the next few weeks, 
however the the pack can easily be a larger one. This year's 
acreage is made up as follows: California Co-operative Cal- 


leries, 900 acres at Modesto; California Packing Corporation, 
1,400 acres at Milpitas, and 1,000 acres at Ignacio; Ocean Shore 
Canning Company, 325 acres at Half Moon Bay, and the H. G. 
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Prince Canning Company, 500 acres in Alameda County. Bus- 
ceglia Bros., of San Jose, will buy some peas in the open market 
and make a pack. The Pacific Pea Packing Company and the 
Pratt-Low Preserving Company have dropped out of the list. 

Opening prices on asparagus have been named by several 
California packers and both packing and selling are in full 
swing. Prices in general are about 20 per cent lower than 
those of last year. Those of the California Packing Corporation 
are as follows: 


No. 24%, Square Tins, Peeled. 


White Green 
No. 24, Square Tins, Unpeeled. 
No. 1 Square Tins, Unpeeled Tips. 
No. 1 Tall Round, Unpeeled 
Picnic Tins, Tips 
No. 1 Tall Round, California State.... 1.50 
No. 2% Round, Soup Cuts............ 1.75 
No. 2% Square, Ungraded.......... 2.25 
No. 1 Square, Tips, Ungraded........ 2.45 


These prices are guaranteed against the decline of the Cali- 
fornia Packing Corporation until December 31, 1925. 

The situation on asvaragus is a most interesting one, and 
packers have come to the realization that this vegetable must 
be taken from the luxury class and that new markets must be 
developed at once. To do this lower prices must prevail and the 
initial step in this direction was taken when opening lists were 
put out. For some:time packers have been quietly moving 
surplus stocks of last year’s pack at marked reductions from 
the opening prices of a year ago and retailers have fallen into 
line and have made corresponding reductions. Fresh asparagus 
has been selling in the market this year at retail at lower than 
the wholesale prices which prevailed a year ago. Canners have 
entered the San Francisco market and are absorbing surplus 
stocks, but are not paying more than two cents a pound, as a 
rule. It is estimated that there are 39,338 acres of asparagus 
in bearing in California this year, and that there is a total of 
53,975 acres devoted to this vegetable, indicatine that there will 
be an increased production for several years. Growers have 
been holdnig out for 5% cents a pound for their crop this season, 
but the outlook is that little will bring more than 4 cents. 

An asparagus carnival, believed to be the first held in Amer- 
ica, will take place at Isleton, Cal., in the heart of the rich 
asparagus growing section of the delta, on April 18. An inter- 
esting program is being worked out under the direction of Gen- 
eral Chairman E. A. Hay. The canning industry is represented 
on the committee by J. S. Warmington, of San Francisco. 

Pineapple—Advices from the Hawaiian Islands indicate that 
the pineapple crop is coming along in the splendid shape and 
that another record should be established this year. The 1924 
pack reached the splendid total of 6,825,904 cases, and that of 
1925 is expected to pass the seven million case mark. Opening 
prices are expected in about a month, and it is the general 
opinion that these will be below those of last year. 

Considerable business has been done in California fruits on a 
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subject to approval of opening price basis, and some future busi- 
ness has been done at definite prices, although the latter is 
necessarily limited in volume. Just what the opening prices will 
be is still a toss-up, since crop conditions are by no means settled 
and canners have made no efforts to contract for fruit. Should 


the crop prove as large as anticipated a definitely lower range 
of prices is forecasted. 


Salmon—The first vessels of the Alaska Packers Association 
fleet have sailed from San Fraincsco for the northern canneries 
and others will be leaving at intervals during the next few 
weeks. Last year there were differences between packers and 
fishermen, and the fleet did not get away until late in the season, 
which was one of the reasons for the small pack. 


' Motion pictures were used recently in the United States Cir- 
cuit Court of Appeals at San Francisco to Augment the argu- 
ment in a petition for a writ of mandamus directed against 
United States District Judge John S. Partridge. The Dunkley 
Company, of peach-peeling patent fame, is seeking to restrain 
Judge Partridge from accepting evidence in regard to the Dunk- 
ley patents and has asked the judges of the Circuit Court to issue 
a writ of mandamus forbidding him to reopen the question of the 
validity of the patents and to proceed only with the accounting. 

Three unmasked bandits entered the office of the California 
Sanitary Canning Company on Industrial Street, Los Angeles, 


cause 24, lined up officials and employees, and make away with 


FOODSTUFFS ’ROUND THE WORLD. 
By the Department of Commerce, Washington. 


The Best Packing Methods Employed in American 
Industry—Are described in Packing for Foreign Mar- 
kets, which summarizes the results of an exhaustive 
nation-wide investigation covering all phases of the 
packing problem, supplemented by technical studies 
and scientific tests of container construction conducted 
by the Forest Products Laboratory, Madison, Wiscon- © 
sin. While designed especially for general use in ex- 
port rtade, the fundamental principles disclased by 
these studies can be applied with almost equal effec- 
tiveness to the needs of domestic shippers. 

Packing for Foreign Markets—The most complete 
and thorough analysis of our export packing problem 
ever published. 

Obtainable for $1.25 from the Superintendent of 
Documents, Government Printing Office, Washington, 
D. C., or from any of the District or Co-operative offices 
of the Department of Commerce. 

Peru Experiments with Fruits for Canning and 
Drying—A section of land of some 40 acres has been 
set aside as an experimental farm in the Canete Valley 
(Peru), where experiments will be made with such 
fruits as peaches for canning and drying and plums 
and grapes for wine making, the Department of Com- 
merce is informed by its Lima office. A California 
horticulturist is in charge of this work and has been 
engaged by the Peruvian government to submit details 
concerning measures for the development of commer- 
cial fruit culture on the reclaimed desert land of Peru. 
It is reported that about 48,000 acres in the Canete 
Vallev have already been reclaimed. 

Singapore Witnesses Price Slashes on Condensed 
Milk—tThe recent local price “war” on condensed milk 
in Singapore has resulted in further cuts in prices on 
Australian and European brands, according to consular 
advices received in the Department of Commerce. 
Prices being realized range from $3.50 to $4.75 per 
case on “fighting” brands. 

There are approximately twenty different brands 
concerned in this price “war,” with three other old 
established brands remaining out of the contest. The 
older brands of milk are still maintaining their regular 
prices which range from about $6.25 to $7.50 per case. 
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What Canned Foods Distributors are Doing 


Distributors Conservative in Canned Foods Operations This Spring—Two Large Jobbers’ 
Organizations to Hold Annual Conventions—Phone For Food Campaign 
Progressss—Notes Of The Trade and Its Members. 


ONSERVATISM—Wholesale grocers and chain store dis- 
C tributors are inclined to go rather slow in the placing of 
future business on canned foods during the coming season. 
Shortages in many lines of canned foods out of the pack of 1924, 
it is believed, will lead to much greater production during ihe 
1925 canning season, and the jobbers are apparently fearful of a 
possible reaction later on in the year. While the experience of 
the past year, during which many of the buyers were “short” on 
futures and suffered later on, would seem to suggest the ad- 
visability of early buying this year, many of the distributors 
have been ultra-conservative in their operations on many lines. 
Distributors appear to be particularly bearish on peas, asparagus 
and Hawaiian pineapple The markeet for the latter product, it 
will be recalled, went into a bad slump late in 1924, at a time 
when other canned fruits were buoyant. The weakness last year 
was attributed to overproduction, and from reports reaching the 
buyers just now, it appears that a still larger pack is in sight 
in the Islands during the coming season. 


Buyers were fooled as to the extent of the pea pack in Wis- 
consin last year, and are under the impression that large hold- 
ings remain unsold in canners’ hands to be liquidated before the 
peck of 1925 is ready for marketing. A heavy buying cam- 
paign on 1925 pack, they realize, would support the market on 
the carryover, and they are far from desirous of bringing this 
about. In asparagus, it is reliably reported that some concessions 
from opening prices are being granted by the smaller California 
packers. The general opening this year, however, was under 
1924 figures. The chain stores have not been heavy buyers of 
futures this year, it is reported, but the threat made some time 
ago that the chains would abstain entirely from buying futures, 
and substitute fresh fruits and vegetables if necessary, seems to 
have evaporated into thin air. 


“Convention” in the Air—With the canners holding spring 
meetings in various parts of the country, the attention of the 
trade is now being diverted to this intriguine subject, and the 
big conventions of the two wholesale grocers’ organizations are 
now attracting considerable attention. The American Wholesale 
Grocers’ Association holds its annual convention in Washington, 
D. C., next month, and the National Wholesale Grocers’ Associa- 
tion meets at West Baden, Indiana, June 9-11. Several import- 
ant subjects are to be taken up at these conventions, but the 
meetin~ of the National, at present writing, would tend to over- 
shadow that of its rival organization. The National will report 
progress on its “Phone for Food” campaign, which has taken 
hold with the trade throughout the country. and in addition, in- 
teresting data from the Bureau of Business Research of Harvard 
University is promised, including details on the Bureau’s inves- 
tigations and contemplated research into stock turnover in the 
wholesale grocerv industry. 


“Phone for Food” Campaign—Nothing of startling interest 
has developed in the “Phone for Food” campaign of the National 
Wholesale Grocers Association since our last report. Numer- 
ous local meetings have been held, and many more are contem- 
plated for the next few weeks. Lantern slides are being used to 
aid in outlining the plan to the retail grocers at these meetings, 
and the active co-operation of local wholesale grocers has been 
secured in promoting these meetings. The reatilers are order- 
ing the stickers and other advertising material prepared for use 
in the campaign in large quantities, and the success of the move- 
ment has proven a surprise to even some of the most optimistic 
backers of the idea when it was first propounded several months 
ago. The National Retail Grocers’ Association is tying the 
campaign up with the work of its Better Business Bureau, and 
has aided in putting the plan before the retail grocers of the 
country. While the competition of the chain stores has not been 
stressed in the publicity for the “Phone for Food” campaign, it 
is felt by the backers of the plan that the movement will aid 
materially in placing the merits of the independent “service” 
retail grocer before the consumers, and will aid in combatting the 
mg of the chains into the business of the independent re- 
tailers, 


_ Beech Nut Company—Members of the trade were greatly 
interested in a report which received wide publicity last week, 
indicating that the Postum Cereal Company had taken over the 
Beechnut Packing Company by purchase. Bartlett Arkell, pres- 
ident of the Beech Nut Company, denied this report as follows: 
“The control of the Beechnut Packing Company will continue 
under its present ownership of myself and my associates, as in 
the past. Reports to the contrary printed in newspapers over 
the country are absolutely untrue and there is no basis for them. 
The Beech Nit Packing Company is not for sale at any price to 
anybody. I hereby pledge to the public, to the stockholders and 
to the employes of the company that during my lifetime I shall 
retain my majority control.” The Beech Nut Company is one of 
the most highly regarded canning and packins companies in the 
country. Founded originally at Canajoharie, New York, in 1895 
by Senator James Arkell, father of the present head of the busi- 
ness, the company now operates plants at Canajoharie, Roches- 
ter, Brooklyn, Hamilton, Ont., and San Jose, California. 


Notes of the Trade—M. L. Toulme, secretary of the National 
Wholesale Grocers’ Association, spent several days in Chicago 
last week. : 

The New York Wholesale Grocers’ Association will hold a 
dinner dance as the feature of their convention at the Hotel 
Pennsylvania, New York City, April 15. The dance will be held 
in the grand ballroom of out hotel, and music will be furnished 
by Vincent Lopez and his orchestra. 

The National Retail Grocers’ Association will hold its annual 
convention at Dubuque, Iowa, June 22 to 25. Secretary Balsiger 
promises an interesting and instructive time to all trade mem- 
bers who attend. 

J. Menist, former wholesale grocer in New York City, and 
more lately operating a cannery in Cuba, died in a New York 
hospital last week. 

Abraham Shulit, well-known wholesale grocer in the Bronx 
section of New York City, is now in new and larger quarters at 
525 East 134th Street. 

J. T. Young is now president of Carr & Preston, Portland, 
Oregon. wholes7le grocers. The firm recently increased its cap- 
ital to $1,000,000. 

A. & P. Observes Anniversary—The Great Atlantic and 
Pacific Tea Company is celebrating the fifty-third anniversary 
of the founding of its business. The first store of the company 
was opened in Philadelphia in 1872. The company now has 
600 stores in that city alone, as well as thousands of other stores 
all over the United States. 

“Putting Wheels Under Sales and Service”—An interesting 
review of the exnerienre of Austin, Nichols & Company in “mo- 
torizing” its sales and service departments was recently pub- 
lished by Charles W. Patterson, president of the company, in an 
article written for the National Wholesale Grocers’ Association 
Bulletin. In the main, according to Mr. Patterson, the com- 
pany’s small army of salesmen find the automobile one of the best 
methods of getting and holding customers, particularlv in out- 
lying territories. The use of the sales automobile permits the 
salesman to enlarge his territory, reach the byways not normally 
touched by jobbers’ salesmen, and reach the summer resort 
hotels, always a large factor in the wholesale grocery business 
during the spring and summer months. Sales instructors and 
windew display men find the automobile particularly advantage- 
ovs in their work. he concluded. Austin, Nichols & Company 
maintain a large bus, carrying 20 persons, running on an hourly 
schedule between their hig plant at Greenpoint, Brooklyn, and 
their New York City office. at 100 Hudson Street. “We do not 
take up with any fads or faddish methods,” Mr. Patterson con- 
culded, “and our use of automobiles in ~elling has been developed 
vnon a ctrictly utilitarian basis. Usefulness and clear ad- 
vantage have been the onlv considerations permitted to have 
weight in determining for or against the purchase of ech and 
every car we operate. That the total number now servins our 
sales department is so Jarge is striking evidence of our belief— 
based on our experience—in the efficiency and effectiveness of 
automobiles as a sales aid. 
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“Standardized Beans”—The Bureau of Agricultural Eco- 
nomics of the United States Department of Agriculture is now 
holding hearings on proposed standard gradings for beans. The 
Bureau in announcing these grades states that the grade specifi- 
cations shown are proposed tentatively as the United States 
grades for beans. These grades are not official as yet, and are 
proposed only as a basis for discussion at hearings and confer- 
ences to be held this month and next in important producing 
sections and leading markets. Following these hearings the 
official grades will be announced. The tentative schedule of 
the Bureau divides beans into 19 classes, with a definition given 
for each class. Definitions are also given of words and phrases 
used in connection with beans and bean transactions. The 19 
classes of beans are divided into three grades each, with a speci- 
fication of general appearance, maximum percentages of mois- 
ture, other beans, total split and demaged beans and foreign 
material, total foreign material, rock, lima beans and baby limas 
are divided into three grades, according to general appearance, 
percentages of blistered and wrinkled beans, skinned and broken 
beans, total of splits, strained and damaged beans and foreign 
material, total damaged, total foreign material rock. The pur- 
pose of the proposed bean grades is to eliminate doubt and un- 
certainty in bean transactions, and to put the business upon as 
standardized a basis as possible. Full details of the tentative 
grades are obtainable from the Bureau of Agricultural Eco- 
nomics of the United States Department of Agriculture, Wash- 
ington, D. C. 


BERLIN REPRESENTED AT BALTIMORE 


HE Berlin Canning Machinery Works, of Berlin, 
Wis., rapidly coming to the front as machinery 
supplymen, have a representative located in Bal- 

timore to take care of the Eastern trade. Mr. H. R. 
Harding, 2827 Winchester Street, Baltimore, is the 
man, and he will be glad to take care of all your wants. 


THE CANNING TRADE 37 


INDIANA CANNERS MEET May 7th AND 8th. 


HE Indiana Canners’ Association will hold its reg- 
ular spring meeting at the Claypool Hotel, in In- 


dianapolis, on May 7th and 8th. The program 
will be announced later. 


LOST AT FREDERICK MEETING 


NE of the well-known “supply boys” in attendance 
O at the Frederick meeting of the Tri-State Pack- 
ers’ Association lost a scarf pin, an heirloom, 
which he values very highly and which he is particu- 
larly anxious to recover, if possible. If any member 
was lucky enough to find it, Mr. Louis Mueller, 402 
Marine Bank Building, Baltimore, will welcome the 
news, and be duly grateful for the information. 


PLENTY 
Tom—Do you know much about love? 
Tim—Boku; I drove a taxi for two years! 


BALTIMORE, MD. 
Brokers - Distributors 
CANNED FOODS 
Food Products 
406 Water Street, Corner Custom House Place 


petent authorities. 


$2.00 per copy, postage prepaid. 


canning industry. Get your order in early. 


National Canners’ Association, 


THE 1924 DIRECTORY OF CANNERS 


A list of the canners of the United States, complied by the National Canners’ Association, 
from Statistical Reports and such other reliable data. 
Carefully prepared and up-to-date; lists corrected by Canners themselves; verified by com- 


The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. 


The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in the 


Personal Checks Accepted 


15th Edition. 


Sold to all others at 


1739 H St., N. W. Washington, D. C. 


601-7 S. Caroline St., 


STEVENSON & CO., Inc. 


Machinery 
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When Cans Can't! 


Cans cannot go wrong with the 
A-B Safety Device. They 


must enter the cooker properly. 
If they get a wrong start, they 


are automatically ejected. 


I CANT GO WRONG 
WITH THE A-B 


SAFETY DEVICE 


The machine keeps right on 
going--no jams, no loss of pro- 
duct, no tie-ups on the line, no 
idle workmen. 


A-B is producing every minute ! 
You need the A-B with its guaranteed Safety 
Device. It will pay for itself in a very short 
time. 


And the Safety Device is but one of the many 
exclusive advantages of the A-B. Most import- 
ant of all, the A-B cooks uniformily always. 
Haphazard cooking isn’t necessary any more; it 
doesn’t exist with A-B. 


Write our nearest office and we will gladly 
tell you more about the A-B Continuous 
Cooker and Cooler. 


“A-B COOKERS GUARANTEE 
UNIFORM PRODUCTS AND QUALITY” 


ANDERSON-BARNGROVER MFG. CO. 


Factory and General Offices: San Jose, Calif. 


Central Western Office: 844 Rush Street, Chicago 


Eastern Sales Representative 


S.O. RANDALL’S SON 419 Marine Bank Bldg. 
Baltimore, Md. 
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Gaining Ground 


The manufacturer and producer of food 
products who insures cleanliness to his 
processes cannot help but enhance the 
palatability and delicious quality of his 
food products. 


Canned foods have gained their great 
popularity on their purity, delicious 
quality and cleanliness. 


It is not surprising then that discri- 
minating canners the country over 
turn to the use of 


Senitary 
Clearer and Cleanse” 


for all their cleaning work. 


The sweet, wholesome, sanitary clean- 
liness this cleaner provides is adequate 
protection against .preventable conta- 
mination and spoilage; the result of 
uncleanliness, and, moreover, it proves 
most economical. 


Indian in circle 


Ask Your Supply Man. 


in every package 


The J. B. Ford Company 


Sole Manufacturers 
Wyandotte tet Michigan 
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| ! 
| | 
| 
| | 


April 6, 1925 THE CANNING TRADE 


PEA GRADERS 


Manufactured and Sold by 


Sinclair-Scott Company 


Baltimore, Maryland. 
Makers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


Patented Nov. 5, 1918 


c-8-UNIT $210 —_c-4-uniIT $115 


Above Prices include Freightto Destination. 
Most Efficient, Simple and Economical machine for sealing Corrugated and Solid 
Fibre Shipping Containers. Accomodates a wide range of sizes. Descriptive 


matter on request. 


McSTAY MACHINE CO., Manufacturers 
727 Euclid Ave., Los Angeles 
A. K. ROBINS & CO., Inc. 


Eastern Representatives 
Baltimore, “d. 


Model C, 8-Unit 
Capacity 300 per hour 
with one'operator 


TANKS--TOWERS--WATER SYSTEMS 
TANKS TOWERS 
Wood or Metal For 
Any Size, Any Shape, for Tanks 
Blending Pulp Bells | 
Storage Mixing Flags 
Washing Pasteurizing Transmission 
Fire Protection Water Supply Radio 
Wood Stave Pipe--- Silos 
THE BALTIMORE COOPERAGE COMPANY 
BALTIMORE, MARYLAND 
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Foundation of 


A GOOD LABEL 


The design may be beautiful and e 
the inks of the best quality but 
f the paper isn’t right 


| A g00d label must have a 


foundation---fine paper. {t must 


be paper that will stay white with : 
age and it must be the right fin- 


ish for color printing purposes. 2 


Also it must have the strensth 
andtextureto give maximumepro- 


duction on labeling machines. 


We test every lot of paper we 
receive to make sure that it ful- 
fills all these requirements. We 
use nothing but the best quality 
of coated and uncoated papers 
made for us on our order and 
always by the same formula. | 


On this foundation we build--- | 


with the taste and skill of long | 


CONSULT OUR 
TRADE MARK BUREAU 


We maintain a bureau of brands 

and trade marks for the benefit 

of our customers. Write us for — 
articulars. ‘The serviceisfree. 


THE U.S. PRINTING 
& LITHOGRAPH CO. 


BALTIMORE 


439Cross St. 


— 
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SMILE AWHILE 


AH, YES! ’TIS SPRING 
This remarkable discovery has been reported simultaneously 
from several sections of the country. Although the returns are 
incomplete and somewhat uncertain, the effect on the poetical 
aspect may be summarized as follows: 
From the Hub 
S pring is the time when the flowers 
P eep out in ecstatic joy— 
R oses for sweet-scented hours 
I ncense from violets coy. 
N ature reveals the Above, 
G aily we prattle with love. 


From Hoboken and Points West 
S ay, Mamie, whatcha tinks 
P osies is grownin’ now, 
R obins an bob-o-links 
I s hoppin’ around like a wow! 
N ow ain’t them leaves gra-and above yuh? 
G awd, Mabel, how I love yuh! 


And the South, Too 
S usie, you sure am my honey, 
P eaches and cream ain’t as sweet 
R ight now, I’m feelin’ so funny 
I nside me. Susie, don’t treat 
N obody else like you treats me, 
G ee, how this spring fancy heats me! 


And Crabtown 
S ome find the springtime delightful— 
P rettiest time of the year— 
R avings from poets are frightful, 
I nspired songs reach the ear. 
N ow, springtime (sure as the tide) 
G ives us inspection outside. 

—The Log. 


LITERARY 
Stude—Are you taking English? 
Stewed—Yes. 


“Do you read the ‘Twelfth Night’ ”? 


_ — don’t get Elinor Glyn in that course.”—Penn Punch 
owl. 


SOME BABY 
NURSE, undergraduate or trained, baby under thirty, neat; 
for doctor’s ‘office .—The Times. 


They were all set for the theater when she suddenly ex- 


claimed: 


“T’ve forgot something. But I can’t think what it is.” 
“Powder ? 


“No.” 
“Handkerchief ?” 
“No. Let me think . . . (denoting thought) . . . Oh, I 


magia I was to tell you I couldn’t go tonight.—Jack-O-Lan- 
ern. 


MODERN PROVERBS 
_ Entirely too many cooks spoil the soup. 
“ Don’t cross the bridge unless you want to get on the other 
side. 
A rolling stone gathers no moss, but it surely picks up 2 
lot of momentum. 
Never hit a man when he’s down; kick him.—Pointer. 


50 Years ot Service to Canners. 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


ll Canners’ Accounts Solicited for Tip-Top Buyers. | 
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WHERE TO BUY 


———<the Machinery and Supplies you need and the Leading Houses that supply them 
Consult the advertisements for details. 


ADJUSTER, for. Chain Drives. 

Frank Hamachek Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 
Aprons (factory), acid, water proof. 
Automatic Canmaking Machinery. See Can- 

makers’ Machinery. 
BASKETS, Wood, Tomato. 

R. A. Wood Lumber Co., Norfolk, Va. 
BEET TOPPER. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Baskets, wire, scalding, picking, etc. 

A. K. Robins & Co., Baltimore. 
BELTS, carrier, rubber, wire, etc. 

La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Clean. & Grad. Mach. 
Beans, dried. See Pea and Bean Seed. 
Belting. 

Berry Boxes. See Baskets, wood. 
BLANCHERS, Vegetable and Fruit. 

Ayars Machine Co., Silver Creek, N. Y. 

“A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sel!s Corp., Chicago. 

Blowers, pressure. See Pumps. 


BOILERS AND ENGINES, Steam. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
Lookout Boiler and Mfg. Co., Chattanooga 
Tenn. 
Bottle Caps. See Caps. 
Bottle Cases, Wood. See Boxes, Crates, 
Shooks, 
Bottle Corking Machines. See Bottlers Mcy. 
Bottle Fillers. See Bottlers’ Mchy. 
BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Edw. Ermold Co., New York City. 
Karl Kiefer Machine Co., Cincinnati, O. 
McKenna Brass Mfg. Co., Pittsburg. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOX (Corrugated) SEALING MACHINE. 
McStay Machine Co., Los Angeles. 
Boxes, Crates and Shooks, Wood. 
Boxes, corrugated paper. See Corrugated 
Paper Products. 


Boxing Machines, can. See Labeling Ma- 
chines, can. 


BROKERS. 


Howard E. Jones & Co., Baltimore. 
Thomas J. Meehan & Co., Baltimore. 


Buckets and Pails, Fiber. See Fiber Conts. 
Buckets and Pails, Metal. See Enameled 
Buckets. 


Buckets, Wood. See Cannery Supplies. 


BURNERS, oll, gas, gasoline, etc. 
A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Mchy. 
Can Conveyors. See Convrs. & Carriers. 
CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 
Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 
. Ams. Machine Co., Max, New York City. 
B. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Can Markers. See Stampers & Markers. 
Can Lacquers. See Lacquer Mfgs. 
CAN-SEALING COMPOUNDS. 
Max Ams Machine Co., New York. 
CANNERY SUPPLIES. ; 
Ayars Machine Co., Salem, N. J. 
Anderson-Barngrover Mg. Co., San Jose, Cai. 
Berlin Cang. Machy. Wks., Berlin, Wis. 
The Langsenkamp Co., Indianapolis. 
Lookout Boiler and Mfg. Co., Chattanooga, 


Tenn. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. ‘ 
Zastrow Machine Co., Baltimore. 
Canning Experts. See Consulting Experts. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Camakers’ Machinery. 
Filling Machines, bottle. See Bottlers’ Mcy. 
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FRUIT PITTERS AND SEEDERS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery Supplies. 
Gauges, pressure, time, etc. See Power 

Plant Equipment. 

CANS, Tin, All Kinds. 

American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can Co., New York City. 

Heekin Can Co., Cincinnati, O. 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

U. S. Can Co., Cnicinnati, O. 

Virginia Can Co., Roanoke, Va. 

Wheeling Can Co., Wheeling, W. Va. 
Cans, fiber See Fiber Containers. 

CAPPING MACHINES, Soldering. 


Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corporation, Chicago. 
Capping Machines, solderless. See Closing 
Machines. 

Capping Steels, soldering. See Cannery Sup. 

CARRIERS AND CONVEYORS, Gravity. 
Karl Kiefer Machine Co., Cincinnati, O. 
Sprague-Sells Corp., Chicago. 

Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatory 

work. See Pulp Mchy.; for bottling, see 
Botlers’ Mchy. 

Chain Belt Conveyors. See Conveyors. 

Chain for elevating, conveying. See Con- 

veyors. 

Checks, employes’ time. See Stencils. 

Choppers, food, fruit, mincemeat, etc. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegar Makers’ Supplies. 

CLEANER AND CLEANSER (Wyandotte) 
J. B. Ford, Wyandotte, Mich. 

CLEANING AND GRADING MACHIN- 

ERY. Fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 
McKenna Brass & Mfg. Co., Pittsburgh. 
CLEANING AND GRADING MACHIN- 
ERY, peas, beans, seed, etc. 
A. T. Ferrell & Co., Saginaw, Mich. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 

Clocks, process time. See Controllers. 

CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 

E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Machy Co., Chicago, Il. 
Slaysman & Co., Baltimore. 

Coated Nails. See Nails. 

Coils. copper. See Copper Coils. 

Condensed Milk Canning Machinery. See 

Milk ‘Condensing Machinery. 

Colors, Certified, for foods. 

CONVEYORS AND CARRIERS, Canners. 
Rerlin Cang. Mach. Wks., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Le Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Inc., Baltimore. 

COOKERS, Continuuos, Agitating. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin Cang. Mchy. Wks., Berlin, Wis. 
Souder Mfg. Co., Bridgeton, N. J. 
Cookers, retort. See Kettles, Rrocere. 
Cookers and Fillers, corn. See rn Cook- 
er-Fillers. 
COOLERS, Continuous, 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
COPPER COILS, for Tanks. 
F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 
Copper Jacketed Kettles. See Kettles, cop. 
CORKING MACHINES. 
Edw. Ermold Co., New York City. 
CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Hansen Cang. Mchy.- Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc,, Baltimore. 
Chicago. 
CORN 
Rerlin Cang. Mchy. Wks., Berlin, Wis. 
Morral Bros., Morral, Ohio. 
‘A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., cago. 
Coe Salem, 2. 3 
Ayars Machine " em, N. J. 
Berlin Cang. Mchy. Wks., Berlin, Wis. 


CORN HUSKERS AND SILKERS. 
Berlin Cang. Mchy. Wks., Berlin, Wis. 
Howes Silver, Creek, N. 

untley Co., Silv 

eerless Husker Co., Buffalo, N. Y. 

rn xers an Agitators. 
PRODUCTS. 
es ottle rappers, etc. 

Hinde & Dauch Paper oO. 

J. M. Raffel Co., Baltimore. 

Counters. See Can Counters. 

Countershafts. See Speed Reg. Devices. 

CRANES AND CARRYING MACHI 
A. K. Robins & Co., Inc., Baltimore, 
Sinclair-Scott Co., Baltimore. 

Zastrow Machine Co., Baltimore. 

CRATES, Iron Process. 

Berlin Cang. Mchy. Wks., Berlin, Wis. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 

Cutters, corn. See Corn Cutters. 

Cutters, kraut. See Kraut Machinery. 

Cutters, string bean. See String Bean Mcy. 

Dating Machines. See Stampers & Markers. 

DECORATED TIN (for Cans, Caps, etc.) 
American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can Co., New York City. 

Southern Can Co., Baltimore. 

U._S. Can Co., Cincinnati. 

ouble Seaming achines. 
Machines. 

DRYERS, Drying Machinery. 

Edw. Renneburg & Sons, Co., Baltim 

Slaysman & Co., Baltimore. sai 
Elevators, Warehouse. 

Employes’ Time Checks. See Stencils. 

ENAMELED BUCKETS, PAILS, etc. 
The Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Heltieare. 
Engines, steam. See Boilers and Engines. 
etree Kettles. See Tanks, glass. 

ned. 

EVAPORATING MACHINERY. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 

Berlin Cang. Mach. Wks., Berlin, Wis. 

Edw. Renneburg & Sons, Baltimore. 
EXHAUST BOXES. 


Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies 
FACTORY TRUCKS. 
A. K. Robins & Co., Inc., Baltimore. 
FIBRE CONTAINERS for Food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, O. 
FIBRE PRODUCTS, Boxes, Boxboard, etc. 
Hinde & Dauch Paper Co., Sandusky, O. 
J. M. Raffel Co., Baltimore. 
a and Cookers. See Corn Cooker- 
ers. 
Filling Machines, bottles. See Bottlers’ Mcy 
FILLING MACHINES, Can. 
Anderson Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
The Langsenkamp Co., Indianapolis. 
Souder Mfg. Co., Bridgeton, N. J. 
McKenna Brass Mfg. Co., Pittsburgh. 
A. K. Robins & Co., Inc.. Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Filling Machine, Syrup. See Syruping Mach. 
FINISHING MACHINES, Catsup, etc. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
FLUX. 
Food Choppers. See Choppers. 
Friction Top Cans. See Cans, tin. ‘ 
Fruit Cleaning and Grading 
Machinery, 
Fruit Parers. See Paring Machines. 
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WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfrs. 


Berlin Cang. Mach. Wks., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Generators, electric. See Motors. 

Glass-lined Tanks. See Tanks, glass-lined. 

Glue, for sealing. See Power Plant Equip. 

Governors, steam.. See Power Plant 7... 

Grading ——— See Cleaning and Grad- 
ing Machinery. 

Gravity Carriers. See Carriers and Convrs. 
Green Corn Huskers. See Corn Huskers. 
Green Pea so ear See Cleaning and 

Grading Machinery. 

Hoisting and Carrying Mchs. See Cranes. 
Hominy Making Machines. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Ink, can ——. See Stencils. 
INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 


cago. 
Jacketed Kettles. See Kettles, copper. 
ACKETED PANS, Steam. 
rH Langsenkamp Co., Indianapolis. Ind. 
Sprague-Sells Corp., Chicago. 
Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 
Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 
KETTLES, Copper, Plain or Jacketed. 
F. H. Langsenkamp cow Indianapolis, Ind. 
ue-Sells Corp., icago. 
Srrettles, enameled. See Tanks, glass-ilned. 
A. K. Robins & Co., Baltimore. 
KETTLES, Process. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 
KNIVES, Miscellaneous. 
A. K. Robins & Co., Inc., Baltimore. 
KRAUT CUTTERS. 
A. K. Robins & Co., Inc., Baltimore. 
RAUT MACHINERY. 
icone Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. 
Edw. Ermold Co., New York City. 
Fred H. Knapp Corp., Ridgewood, N. J. 
Morral Bros., Morral, Ohio. 
LABEL MANUFACTURERS. 
H. Gamse & Bro., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N. Y. 
U. §. Prt. and Litho. Co., Cincinnati. 
LABORATORIES, for Analysis of Goods, 


etc. 
National Canners Asso., Washington, dD. C. 
Markers, can. See Stampers & Markers. 
Marking Ink, Pots, etc. See Stencils. 
Marmalade Machinery. See Pulp Machy. 
Meat Canning Machinery. 
Meat Choppers. See Choppers. 
MILK CONDENSING & CANNING MHY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
A. K. Robins & 
Zastrow Machinery Co., Baltimore. 
Molasses Filling Machines. See Filling Ma- 
chines. 
Nailing Machines. See Box Nailing Mchs. 
OYSTER CANNERS’ MACHINERY. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
Edw. W. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Zastrow Machy. Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, Tubs, etc., fibre. See Fibre Contrs. 
Paper Boxes. See Cor. Paper Products. 
Paper Cans and Containers. See Fibre Ctrs. 
Paring Knives. See Knives. 
PARING MACHINES 
Sinclair-Scott Co., Baltimore. 
PASTE, CANNERS’. 
Edw. Ermold Co., New York City. 
A. K. Robins & Co., Inc., Baltimore. 
PEA AND BEAN SEED. 
D. Landreth Seed Co., Bristol, Pa. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 
PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A, T. Ferrell & Co., Saginaw, Mich. 
S. Howes Co., Silver Creek, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
PEA HULLERS AND VINERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek Co., Kewaunee, Wis. 
PEA VINE FEEDERS. 4 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek Co.. Kewaunee, Wis. 
PEELING KNIVES. 
A. K. Robins & Co., Inc., Baltimore. 


Peach and Cherry Pitters. See Fruit Pitters 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
S. Howes Co., Silver Creek, N. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, etc. 
Picking Belts and Tables. 
ners’ Machinery. 
PINEAPPE MACHINERY. 


John R. Mitchell Co., Baltimore. 
Stevenson & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 

Platform and Wagon Scales. See Scales. 


Picking Belts & Tables. See Pea Canners. 
Pitting Spoons, Coring Hooks, etc. 


POWER PLANT EQUIPMENT. 


Lookout Boiler & Mfg. Co., Chattanooga, 
Tenn. 
Power Presses. See Canmakers’ Mchy. 
Power Transmission Mchy. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 


Karl Kiefer Machine Co.. Cincinnati, Ohio. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Baltimore. 

PULP MACHINERY. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co.. Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

PUMPS, air, water, brine, syrup. 


Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Gloves, factory. 
Rhubarb Cutter. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 
nery Supplies. 
SEALING MACHINES, Box. 


McStay Machine Co., Los Angeles, Cal. 


See Baskets. 
See Pea Can- 


See Can- 


Sanitary Cleaner and Cleaner. See Clean- 
ing Compounds. 
Sanitary (open top) cans. See Cans. 


Sardine Knives and Scissors. 
SCALDERS, tomato, etc. 
Ayars Machine Co., Salem. N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
F. H. Lengsenkamp Co., Indianapolis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Sealding & Picking Baskets. 
Scrap Bailing Press. 
Screw Caps, bottle. See Caps. 
Sealing Machines, bottle. See Bottlers’ 
Machinery. 
Sealing Machines, 
Closing Machines. 
SEEDS, Canners’, all varieties. 


D. Landreth Seed Co., Bristol, Co. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 


See Knives. 


See Baskets. 


sanitary cans. See 


Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing 
Machines. 


SHEET METAL WORKING MACHINERY 
Ams Machine Co.. Max. New York City. 
E. W. Bliss Co.. Brooklyn, N. Y. 

Cameron Can Mchy. Co., Chicago, IIl. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Shooks. See Boxes, Crates, etc. 
SIEVES AND SCREENS. 
A. T. Ferrell & Co., Saginaw. Mich. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, NM. Y. 
Sinclair-Scott Co., Baltimore. 

SILKING MACHINES, corn. 

Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 

Slicers, fruit and vegetable. 

and Slicers. 

Sorters, pea. See Cleaning and Grading 

Machinery. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Huntley Mfg. Co., Silver Creek, N. Y, 
Sinclair-Scott Co., Baltimore. 


See Corers 


STAMPERS AND MARKERS, 


Ams Machine Co., Max, New York City, 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam Pipe Covering. See Boiler and Pipe 

Covering. 
Steam Retorts. See Kettles, process. 
STENCILS, marking pots and_ brushes, 
brass checks, rubber and_ steel type, 
burning brands, etc. 

A. K. Robins & Co., Inc., Baltimore. 
STIRERS FOR KETTLES. 

F. H. Langsenkamp Co., Indianapolis. 

Sprague-Sells Corp., Chicago. 

STRING BEAN MACHINERY. 

Berlin Cang. Mach. Wks., Berlin, Wis. 
3urton, Cook & Co., Rome, N. VY. 

Chisholm-Scott Co., Columbus, Ohio. 

A. T. Ferrell & Co., Saginaw. Mich. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

S. Howes Co., Silver Creek, N. Y. 

Huntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Supplies, engine room, line shaft, etc. See 
Power Plant Equipment. 

Supply House and General Agents. See 
General Agents. 

Switchboards. See Electrical Appliances. 

SYRUPING MACHINES. 


Andqreen-Baragvover Mfg. Co., San Jose 
al. 


Co., Salem, N. J. 

arl Kiefer Machine Co., Cincinnat 

A. K. Robins & Co., Ine., Balti i 

Sprague-Sells Corp., Chicago. 
Tables, picking. 
TANKS, METAL. 


Berlin Cang. Mach. Wks.. Berlin, Wis. 
Fr. H. Langsenkamp Co., Indianapolis. 
Slaysman & Co., Baltimore, Md. 
TANKS, glass-lined steel. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
TANKS, WOODEN. 
Baltimore Cooperage Co., Baltimore. 
Testers, can. See Canmakers’ M 
Ticket Punches. See Stencils. ae. 
Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 
Topping Machines. See Capping Machines. 
TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Souder Mfg. Co., Bridgeton, N. J. 
Sprague Cang. Mchy. Co., Chicago. 
TOMATO PEELING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Transmission Machinery. 
Transplanting Machine. 
Trucks, Platform, etc. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Electrical Machinery. 
Variable Speed Countershafts. See Speed 
Regulators. 
Vegetable Corers, etc. 
Slicers. 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 
VINERS AND HULLERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek Co., Kewaunee, Wis. 


Washers, bottle. See Bottlers’ Machinery. 
Washers and Scalders, fruit, ete. See 
Scalders. 
WASHERS, can and Jar. 
Ayars Machine Co., Salem, N. J. 
Avars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. _ 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
ba ned and Scalding Baskets. See Bas- 
ets. 
Windmills and Water Supply Systems. 
See Tanks, wood. 
Wiping Machines, can. 
Machinery. 
Wire Bound Boxes. See Boxes. 
Wire Scalding Baskets. See Baskets. 
WIRE, for strapping boxes. 
Wrappers, paper. See Corrugated Paper 
Products. 
Wrapping Machines, can. See Labeling 
Machinery. 
WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 


See Pea Canners’ Mchy. 


See Corers and 


See Canmakers’ 
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THE CANNING TRADE 


GAMSE S 


ADLT 


LABELS 


Your goods are your pride and 
our labels are our pride. Put 
the two together and your cust- 
omers will be doubly impressed. 


Lit. hographers 
GAMSE BUILDING. 


| BALTIMORE MARYLAND 


Protect New Equipment 


and additions to your plant 
against loss or damage by 
fire. 


Every Canner knows, by 
experience, that itis better 
to have full insurance pro- 
tection and not be called up- 
onto useit, thanit isto be 
called upon for it and not 
have it. 


CANNERS EXCHANGE SUBSCRIBERS 
at 


WARNER INTER-INSURANCE BUREAU 


provides insurance suited 
to your needs. 


LANSING B. WARNER Inc. 
155 E. Superior St., Chicago, Ill. 


MANUFACTURERS OF 


TIN CANS. 


\, CAPACITY 600 MILLION CANS PER YEAR 


MAIN OFFICE 


BALTIMORE, MD. 
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